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for the “platinum of leathers’ — 


genuine shell cordovan — the 
finest for Shoes, Men's Belts, 
Military Belts and Holsters. 
Huch shark print cordovan for 
the tips of Children's shoes. 


| 1525 W. HOMER STREET ®* CHICAGO 22, ILLINOIS 
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News about B. F. Goodrich Chemical Company raw materials 


Get these 5 
extra advantages 


for your 


Stiffness with light weight 
Leathery look and feel 


Exceptional flex life 


Permanent color 


rubber base soles 


mous rat on 


Exceptionally long wear 


with 


( 500d-rite RESIN 50 


OU can simplify process- 

ing — gain extra profit- 
making advantages, too—when 
you use Good-rite Resin 50 as a 
reinforcing agent. 


Here’s why: loading a soling 
compound with ordinary fillers 
to obtain a desired hardnéss in- 
creases the weight and reduces 
flex life, abrasion-resistance and 
quality. When Good-rite Resin 
50 is used as a stiffening agent, 
the soling compound gets the 


hardness desired—with light 
weight, exceptional flex life, 
better abrasion-resistance and 
excellent low temperature 
properties. 

This improved reinforcing 
agent is made as a white, free- 
flowing powder. Its size is such 
that 85 per cent will pass a 100 
mesh screen. It can be com- 
pounded ina variety of attractive, 
permanent colors. 

Good-rite Resin 50 may be 


GEON polyviny! materials ¢ HYCAR American rubber © GOOD-RITE chemicals and plasticizers 


used with natural or American 
rubber products. For complete 
information, please write De- 
partmentHI- 6, B. F. Goodrich 
Chemical Co., Rose Building, 
Cleveland 15, O. Cable address: 
Goodchemco. 


B. F. Goodrich Chemical Company 
A Division of The B. F. Goodrich Company 


Hycar 


Reg US Pes 06. 
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A THOUGHT LEADER 
TAKES A BOLD STEP 


The hard-hitting, thought and 
action leader of the shoe and 
leather industry, William A. Rossi, 
editor of “Leather and Shoes,” 
has taken a bold step in “Podome- 
trics,” a new dimensional approach 
to lasts, shoes, and feet. Here’s the 
kind of thing you know Dr. Rossi 
would do—he denies that shoe- 
making is a highly technicalized 
science and says that shoemaking 


can never become a truly scientific- 


industrial process until it adopts 
an accurate system of lastmaking 
and shoe sizing. 


He says that lasts and shoe sizes 
need standardization and shows 
how that can be accomplished. 
Here’s a book that every one in 
the shoe and leather industry 
should read now and read often. 
It’s a book that strips the indus- 
try’s primary problem of all of its 
mystery and puts the facts out in 
the open. It’s a bold step but one 
the industry must take. Get 
several copies. You’ll want every 
executive on your staff to read 
*Podometrics” for a new stimulus 
to better thinking. 


$@.50 PER COPY 


Rumpf Publishing Co., 
300 West Adams Street, 
Chicago 6, Iilinois 


. Please send 


| enclose $ 
me........copies of “Podometrics 
by William A. Rossi. 


Name . 
Address: 
SOT SF vicand ass Zone... State. . 
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PAY DiRT 


Hygienic footwear —a dynamic idea that will sell more shoes 


ROM the ankles up, Americans 

are the most soaped, scrubbed, 
brushed, laundered and generally 
antisepticized people in the world. 
But their hygienic condition from 
the ankles down could stop a 20-inule 
team dead in its tracks. The sharp 
line of hygienic demarcation across 
the ankles is as clear-cut as the 38th 
Parallel in Korea, and represents a 
paradox peculiarly American. A 
paradox because it’s unbelievable that 
a people can be so cleanliness-von- 
scious about 95 percent of their ef 
son, and so hygienically unconscious 
about the remainder. 

But this is one kind of dirt that’s 
pay dirt. This meticulous scrub- 
consciousness of Americans has mede 
fortunes for the soap industry, the 
laundry industry, 
other enterprises established and 
operated on America’s phobia for 
‘ cleanliness. Everybody has cashed in 
on it except the shoe industry. And 
ironically, the shoe industry is faced 
with one of the finest opportunities 
‘for mass sales since Henry Ford 
‘ created the assembly production line 
"to turn out his old Model T’s. 


' Onto the market has now come 
‘what is known as an “ultra-violet 
_ protexion-ray” designed to de-germ 
| a pair of shoes. This “shoe sanitizer” 
_ will kill microscopic bugs, destroy 
_mold spores, prevent athiete’s foot, 
’ and kill offensive odors quicker than 
a giant-size Air-Wick. It is now being 
used in athletic clubs, bowling alleys, 
foot clinics, shoe repair shops and 
shoe stores—its lethal rays aimed at 
making a pair of filthy worn shoes 
as pure as a virgin’s heart and as 
fragrant as a spring blossom. 

Someboily is going to make a 
fortune out of this ingenious idea be- 
cause shoes are the one sartorial 
territory yet unexplored and claimed 
by the American god soap. 

Even so, this is the hard way to 
make a fortune. The shoe industry 
can do it easier and more logically— 
using the same theme. 

Take a pair or ordinary worn 








and numerous__ 
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Reprints available at nominal costs: 
Up to 100, 10c each; 200-500, 5c each; 
1000-3000, 2%c each; 5000 or over, 
1%c each. 





shoes. The inside is a crawling nest 
of filth—of dirt, grime, foul smell, 
heat, dampness, sweat acids and a 
general environment of gunk. The 
only thing that can and does exist 
within this hellish miasma is a breed 
of poisonous bug that has neither 
the inclination nor the brains to come 
out for a breath of fresh air and 
sunshine. But it’s a virile bug with no 
sex inhibitions. As a result, he pro- 
duces a staggering progeny that num- 


‘bers into the billions—all of whom 


make their happy home inside a pair 
of worn shoes. In fact, the average 
pair of worn shoes houses more bugs 
than there are people in the world. 


Bugs Form Nest 

These bugs, invisible to the naked 
eye, form nests that become molds, 
which in turn eat holes in leather, 
cotton, wool, silk, and show no re- 
spect even for man-made miracles 
such as nylon. They bore into the 
skin, looking for trouble and start- 
ing it where it doesn’t already exist. 
In fact, it was perhaps these bugs 
that invented the saying, “There’s 
nothing so comfortable as a pair of 
old shoes.” 

We'd like to inject one question 
here: Why hasn’t this foul-footed 
American public been made conscious 
of this poisonous fetor it walks 
around in? Why is the public allowed 
to wear its shoes for so long—taking 
almost maternal, protective care of 
these millions of bug families inside 
its shoes? Why doesn’t the shoe 
industry grasp the gigantic sales 
potential of this theme of hygienic 
footwear? 

The shoe industry created and 
promoted the theme, “Take The 
Blankets Off Your Feet.” It was de- 
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signed to sell more shoes, to create a 
public consciousness of shoe seasons. 
The industry could also promote 
another potent sales theme: “Take 
The Bugs Out Of Your Shoes.” How? 
By buying more pairs of shoes. By 
making the public realize that fresh 
footwear is ‘as important to appear- 
ance and health as fresh linen. 

Ignorance is bliss. Footwear bugs 
live in a state of bliss because the 
public is unaware of the horrible 
conditions that exist inside a pair of 
worn shoes. 

Here is a vast new merchandising 
medium that can be promoted. The 
logic behind this theme is irrefutable. 
Consider the irony of the average 
American’s meticulous care with 
cleanliness from the ankles up, and 
his reckless abandon with hygiene 
from the ankles down. It doesn’t 
make sense. There’s only one reason 
why the irony continues: Americans 
haven’t been made conscious of shoe 
hygiene. 

It is ridiculous, considering the 
general American fetish for cleanli- 
ness, that the average individual be- 
lieves he should wear a pair of shoes 
until they wear out. He should be 
made to discard his shoes before that 
time. He should discard his shoes 
when they have reached an unhy- 
gienic state. 

Well, let’s go all-out while we’re 
at this. We can picture the day 
when a shoe store will have a device 
to take a “shoe bacterial count.” We 
might establish a standard. When a 
shoe shows a bacterial count of any- 
thing above 10,000,000 per square 
inch, the shoe is hygienically unfit. 
The wearer would know this, and 
would realize it was time for a new 
pair. 

This theme of hygienic footwear 
could be the freshest merchandising 
idea that has hit the industry in 
many decades, If cleanliness is next 
to godliness, Americans are pretty 
close to heaven, except for their feet 
and shoes, which are more likely to 
be found dunked in the pits of Hell. 


April 28, 195! 








The drinks are on us 


if you don't find KIDKO 
the perfect sock lining 
material 


me that, 


; 
: 


zy 


a 

¥. 

yy 
=r 


es 


You can get rid of your sock-lining problems right 
now by using KIDKO Sock-linings made with genuine 
leather base content. They stand up far better and 
wear far longer. Furthermore KIDKO actually adds 
trim eye-appeal to the inside of the shoe. And don’t 

'‘ forget—you always save on costs when you use the 


best. 


HARVARD COATED PRODUCTS CO., INC. 
146 SIXTH ST. CAMBRIDGE, MASS. 


*Trade name registered. 
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SHOES STYLED BY 


BELLEVILLE, 


“These styles are from 
the BELLEVILLE selec- 
tion of shoes for boys 
and men of all ages. All of our patterns 
are carried in ... men’s, boys’ and 
youths’ sizes and your Vegeleen leathers 
are excellently adapted to the special 
requirements . . . of these size runs, 
maintaining one standard of quality 


throughout.” (Belleville Shoe Co.) 
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You get Both in One “Package”... 
Carborundum’s* Quality and United Service! 


Yes, abrasives unexcelled for performance plus 
the services of a supplier with know-how .. . these 
are what you get when you order Carborundum’s 
coated abrasives from United. United service pays 
off, too, in helping you determine the most eco- 
nomical quantities for your requirements . . . in 


simplified inventories . .. quicker deliveries. Shoe 
manufacturers everywhere have found that this 
useful combination of top product qual'ty and 
efficient service assures a satisfaction unobtain- 
able elsewhere. Call your United branch office. 


*"Carborundum” is the registered trade-mark of, and 
indicates manufacture by, The Carborundum Co. 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, M 


ASSACHUSETTS 
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Frank Shapiro 
President 
New England Shoe And 
Leather Association 


PPSSA 


Co- Chairmen 


Frank J. Schell 


President 


National Association of 
Shoe Chain Stores 


Buying Bottleneck Expected To Break At 


PopuLar Price SHOE SHOW 


Industry optimism grows as end of prolonged sales famine seen 


HOE manufacturers and retailers 
are looking forward to the Popu- 
lar Price Shoe Show, to be held in 
New York, May 6-10, to thaw out the 
painful sales freeze that has numbed 
the shoe industry over the past few 
weeks. Though few expect sensa- 
tional orders or bustling sales activity 
at the Show, most feel that sampling 
interest will be intense, to be followed 
by actual orders on a substantial 
basis during the next few weeks after 
the Show. 

This sixth Show sponsored jointly 
by the New England Shoe and Leather 
Association and the National Asso- 
ciation of Shoe Chain Stores, is being 
regarded as the most significant affair 
to be held by any branch of the in- 
dustry thus far this year. Significant 


because of the various conditions sur- 


rounding it: proposed changes in gov- 
ernment price regulations; introduc- 


tion of new Fall fashions in the vol- 
ume field; indications of a break in 
the buying lull; signs of possible 
shifts in buyers’ plans for price 
ranges; the outlook on supplies and 
materials and deliveries; the antici- 
pated changes in manufacturers’ 
prices, upward or downward. 

Hence, a greater-than-usual inter- 
est will surround the Show, and 
should attract a record number of 
buyers. It should give some clear- 
cut indications of trends in the vol- 
ume field, which encompasses around 
90 percent of the total shoe volume 
of the country. 

The feature event of the Show will 
be a fashion-merchandising presenta- 
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tion on Monday afternoon, May 7, 
in the Grand ballroom of the Hotel 
New Yorker. According to the Show 
managers, “emphasis will be on in- 
formation and merchandise rather 
than .on staging.” The Show is 
scheduled to run an hour. Shoes pre- 
sented on the runway will later be 
exhibited in Parlor A of the same 
hotel, for those wishing close-up views 
of these new Fall fashions. More 
than 100 pairs of selected men’s, 
women’s and juvenile shoes will be 
displayed. 

Two top government officials will 
address a shoe industry breakfast 
meeting on May 7, in the Terrace 
Room of the Hotel New Yorker. Har- 
old Leventhal, chief counsel for OPS, 
will speak on “Price Controls and the 
Shoe Industry.” Julius G. Schnit- 
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Maxwell E. Field 
Executive Secretary 
New England Shoe And 


Leather Association 


zer, director of the Leather and 
Leather Products Division, NPA, 
will speak on “Shoe Supply Prospects 
for the Balance of 1951.” 

The Show will be the center of 
much question-and-answer activity in 
an effort to solve the present dilemma 
of slow retail sales and glutted inven- 
tories resulting not from over-stock- 
ing but unanticipated lull in sales. 
Contrary to general opinion, the in- 
dustry is neither over-produced nor 
over-stocked. In recent months there 
has been no extraordinary output nor 
purchasing by retailers. 

In the eight-month period follow- 
ing the Korean outbreak, from July 
1950 to February 1951, inclusive, 
overall shoe production has been only 
slightly above the same period for 
1949-50. For example, men’s dress 
shoe output has been about 4.5 per- 
cent higher; youths’ and boys’ has 
shown no change; women’s shoes rose 
5.8 percent; misses’ up 6.6 percent: 
children’s rose 10 percent; infants’ 
up 6.2 percent; babies’ dropped 1.2 
percent; house slippers fell 7.8 per- 
cent; military shoe output amounted 
to about 7 percent of the total in- 
crease in men’s shoe production. 

First, therefore, there has been no 
“over-production” that has glutted 
flow lines to retailers. Second, re- 
tailers during that eight-month 
period did not over-buy. 
their purchases were even more cau- 
tious, what with impending govern- 
ment price controls, from which re- 
tailers’ anticipated price reductions 
or rollbacks and thus causing hesita- 
tion or caution in buying. 

The higher-than-usual retail sales 
during January and February—an 
increase amounting to about 23 per- 


(Continued on Page 75) 
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Co- Managers 


Edward Atkins 
Executive Secretary 
Vational Association Of 
Shoe Chain Stores 
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PPSSA Style Committees 


Chairmen, Fashion Show Committees 


Normand P. Liberty, H. O. Rondeau 


Shoe Company 

David W. Herrmann, Miles Shoes, 
Inc. 

A. W. Berkowitz, Bourque Shoe 
Co., Inc. 


George L. Smith, G. R. Kinney 
Co., Inc. 

Saul Katz, Hubbard Shoe Company 

I. M. Kay, The Berland Shoe Stores, 
Inc. 


WOMEN'S DRESS SHOES 


Manufacturers 
Edward Field, Derman Shoe Co., 
Chairman 


Paul Kleven, Klev-Bro Shoe Mfg. Co. 


O. J. Sullivan, American Girl Shoe 


Co. 
Sidney Spiegel, Mutual Shoe Co. 
G. Elliott Stickney, Holmes-Stickney, 
Inc. 
Earl Teschon, Melori Shoe Corp. 
Simon Shain, Newbury Shoe Corp. 
M. W. Borkum, Radcliffe Shoe Co. 


Retailers 
Samuel Intrater, The Berland Shoe 
Stores, Chairman 
Alfred L. Morse, Morse Shoe Stores 
Samuel Demoff, Edison Bros. Stores, 
Inc. 
L. H. Walters, G. R. Kinney Co., Inc. 
Francis Magee, Endicott-Johnson 
Corp. 


WOMEN'S CASUALS & SPORT WELTS 


Manus Schoenfeld, Jenrose Shoe 
Co., Chairman 


Normand P. Liberty, H. O. Rondeau 


Shoe Co. 
Joel Glassman, Kesslen Shoe Co. 
Saul L. Katz, Hubbard Shoe Co. 
Arthur Pfeiffer, Pfeiffer's, Inc. 
Jack Sandler, A. Sandler Co. 


|. T. Shapiro, Butler's, Inc., Chairman 
Sylvan Bane, Miles Shoes, Inc. 


CHILDREN'S SHOES 


Bernard Shapiro, American Girl 
Shoe Co. 
Richard N. Tarlow, Berco Shoe, Inc. 


T. S. Hirtz, G. R. Kinney Co., 
Chairman 


Wm. Waddell, Sears, Roebuck & Co. 


MEN'S SHOES 


Louis Auclair, Great Northern Shoe 


Co. 

Saul L. Katz, Hubbard Shoe Co., 
Inc. 

Nathan Lissak, Lissak & Company 


M. H. Reese, A. S. Beck Shoe 
Corp., Chairman 

Arthur Gold, Miles Shoes, Inc. 

Richard Charnock, Melville Shoe 
Corp. 

Herbert Rich, Lewis Heicklen Sale 
Co., Inc. 
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They just can’t take it? 
Genuine repiiies are usually barke 
tanacd and are quickly and permac 


mently discolored by steam. 


De not attempt to steam-solien 
thermoplastic bex toes in repe 
tile uppers. Get your Beckwith 
agent’s recommendation ia 
advance of cutting uppers. 
Depeading upon which prac- 
tlee your conditions best favor, 
he can eliher supply you with 
@ry heaters or arrange for your 
gaeperacy use of canned pre- 
pared solvent box toes which 
require ao solvent wet- 


ting at pulling-ever. 
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© GENUINE SHELL CORDOVAN BUTTS © VEGETABLE CALF 


“IT'S TIMBER TANNED" 

Tanned with care by experts—Soft, mellow, long wearing, 
—smartly finished—"The Luxury Leathers,” for specialties 
and shoes. 


SIDE LEATHERS 


© FINEST QUALITY GRAINS © HEAVY LEATHERS 
GLENGARRY CORRECTED Chrome, Vegetable and combination tanned. Leathers 


that combire service and economy. Black and colors. 


Imitated but never equalled. The outstanding aniline 
leather — soft for comfort, long wearing with lasting 
beauty. “Horween Cordovan" is specified by leading 
manufacturers and retailers. 


Beautiful finish, rich appearance and unusual wearing 
qualities. A high grade leather for high grade footwear. 


NEW YORK 
HERMANN LOWENSTEIN Inc. 
26 FERRY STREET 


ORWEEN LEATHER COMPANY: BOSTON 


KAY RN : 
2015 ELSTON AVE., CHICAGO 14, ILLINOIS oy cour erhcer 
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FASHIONED For FALL FOOTWEAR 


Fresh combinations and textures for the new season 


RENDS have already begun to 

shape up for Fall shoe fabrics. 
It’s going to be a bigger season than 
last year, according to stylemen and 
shoe fabric houses. Sampling is al- 
ready more active than at this time 
a year ago, and some of the more 
venturesome shoe buyers have settled 
on several of their leading fabnit 
shoes. 

The main element of uncertainty at 

this point appears to be consumer 
reception to fabrics. For example. 
some shoe men contend that because 
of higher shoe prices, consumers 
will tend to demand better values in 
terms of wear and versatility of use— 
‘and that means leather shoes. Others 
-contend that manufacturers and re- 
tailers, as a hedge against rising 
prices which could cause a serious 
‘shift in their own price ranges, will 
‘tend to introduce more fabric shoes 
that will hold prices down. 
' But price is not the answer. One 
leading shoe fabric house, expressing 
the opinion of most, stated, “The 
demand for fabric shoes for Fall 
hinges solely upon the shoe fashion 
temperament of the women them- 
selves. They won’t buy a fabric shoe 
in preference to leather because of 
price alone. They'll buy fabric shoes 
only because they want and _ like 
them.” 

From all indications it appears that 
women will “want and like them.” 
Sampling has been active, and orders 
are already being booked to an appre- 
ciable degree in some of the “more 
certain” fabrics—velvets and meshes, 
for example. 


16 


In the $5-and-under retail range, 
suedine or simulated suede is the 
staple and leader. Moire, nylon- 
rayon or rayon mesh, some gabar- 
dine, plaids and some novelty pat- 
terns (prints, solid iridescent colors 
in satin, etc.) will comprise the pic- 
ture. Also strong: combination wool- 


~rayon or wool-nylon flannels. 


In the $5-and-up retail range, 
nylon mesh, nylon lace and velvet are 
the leaders. A surprising runner-up 
is fine faille. 

That, of course, is the general pic- 
ture. Here are some of the specific 
facts. In only relatively few instances 
will the allover fabric shoe prevail— 
particularly after early Fall. Velvets 
hold the best promise for allover, 
but even here the leather trim effects 
will be important both for decorative 
and utility purposes. Velvet is ex- 
pected to have a short but intensive 
season, with main play on pumps. 


Mesh and Lace Pominent 


Mesh and lace shoes in all-over 
types will have a big role in early 
Fall. In the lower grades, rayon or 
rayon-nylon mesh and lace; but nylon 
in the better grades. As the weather 
becomes colder, the mesh and lace 
effects will be restricted to vamp and 
quarter applications, with the “body” 
of the shoe of leather. Despite some 
skepticism about the lack of “prac- 
tical” appeal of mesh and lace for 
colder weather shoes, many shoe men 
feel that the demand will carry 
through. As one experienced shoe 
man expressed it, “You don’t see 
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the women changing to woolen stock- 
ings, do you?” 

fabric combinations will be a 
smart note, already gaining ground. 
Moire with velvet, or vice versa; 
outside faille with velvet trim. 

The feeling about plaids is mixed. 

It will not be important in gen- 
eral, but in certain specific fields 
it is expected to register with appre- 
ciable strength: back-to-school and 
college footwear, for instance. 

Gray flannel in spectator and tail- 
ored types is up front. All wool in 
only the higher grade lines, but in 
the lower grades wool-rayon or 
wool-nylon. Brown is the runner-up 
in flannels. 

Gabardine continues to wait on 
the sidelines for another big chance. 
It has been waiting for years without 
loud call beckoning it. However, a 
few of the style pace-setters are 
launching gabardines in combina- 
tions with leather in some very smart 
designs. Some fabric houses report 
an interesting degree of sampling in 
gabardines. 

The novelty cloths—prints, metal- 
lics, glow finishes, etc.—are expected 
to get their average seasonal call. 
As always, there is the possibility 
that one of these might make a kill- 
ing, but it’s a matter of pot luck. 

It looks like black, navy, brown, 
wine and Parkway green, in that 
order, for Fall. Black the natural 
seasonal runway, of course, with 
navy a substantial second. In the 
meshes and laces, about 75 percent 
black, 15 percent blue, and the rest 
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Galnic Time-Table For Gall 


Nylon Basket Weave—A. S. Burg 
“Keynote” —Majestic 


Simulated Alligator Phillips- 


Premier 


Nylon-Rayon Mesh Lace—Ma- 


Jestic 


a 
Pettipoint Satin—Clemtex 
Diamond Nylon—A. S. Burg 
Mantilla Nylon Lace—Clemtex 


Terrycloth—Shain 


Ottamour—Clemtex 
Tartan Plaid—Shain 
Nylon Lace—Shain 


Simulated Baby Python—Phil- 
lips-Premier 





as you wish. Wine will be strong in 
the velvets; brown, navy and green 
fairly good. As to black velvet, one 
comment is interesting: “From a 
distance of a few feet it’s hard to 
distinguish velvet from suede. Black 
suede is the more practical, so that’s 
for me.” 

In flannels, grey is a runaway, 
followed by browns and tans, then 
navy. Moire in black, then navy. 
Prints and novelties may show up 
in any sparkling color, as their main 
theme of appeal is colorfulness and 
interesting texture. 

A wide variety of trim effects will 
be used with fabrics. Patent, calf 
and suede are the front-runners as 
trim treatments or for combination 
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use with fabrics. Patent because of its 
distinctive sheen and metallic finish 
in contrast with soft-surface fabrics; 
suede for its distinctive flock texture 
in contrast with smooth or sheen 
fabrics; and calf as a smooth leather 
contrast with almost any type of 
fabric. 

Thus the combination leather-fab- 
ric team achieves tw) purposes: dual 
toneg and dual textures. This will be 
the highlighted feature of most fab- 
ric shoes for Fall. 

Leathers will also serve a utility 
or practical purpose in combination 
with fabrics—leather on tip and 
foxing, mudguards, saddles, etc. 

One leather we haven’t mentioned 
—reptiles—another front-liner for 
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Fall, in combination with certain 
fabrics, especially fabrics of soft, rich 
textures such as velvets, or solid-tone 
fabrics as contrasting with the unique 
and colorful surface of reptiles. 

It will be a bigger Fall season 
this year for fabrics than last. Con- 
trary to some opinion, this will not 
be due to leather prices—a switch 
to fabrics as a hedge against leather 
costs. “Fabrics are bought and sold 
on their own merits as a shoe mate- 
rial for utility and fashion purposes. 
Except when leather is in seriously 
short supply, such as during the last 
war, fabrics are not motivated by 
leather prices.” Such was the gist of 
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SHOE CONTROLS AND SHOE BUSINESS 


Analysis of the effects of government controls on the shoe industry 


HOE manufacturers anxiously 

awaiting the Government’s long- 
promised manufacturers’ pricing or- 
der, issued Feb. 24 and effective May 
28, found little in the order to re- 
lieve either their confusion or price 
ceilings. With the exception of rub- 
ber footwear manufacturers, about 
all that Ceiling Price Regulation 22 
did for shoe firms was to promise|an 
interim order for shoes within a few 
days. 

The chances are that the inter’m 
order on shoes will have been issued 
by the Office of Price Stabilization 
by opening day of the Popular Price 
Shoe Show in New York. As this is 
wr tten, shoe manufacturers still find 
themselves under GCPR. can only 
speculate on the new order to come. 
OPS told them the shoe order would 
probably be effective on May 28 also. 
the same date as Regulation 22. 


Other Exclusions 


Also excluded from the manufac- 
turers’ order were hides and skins, 
tanned and finished leather, and wood 
heels and lasts. Hides and skins were 
still covered by Ceiling Price Regula- 
tion 2. Leather, wood heels and lasts 
were still under GCPR. OPS did not 
mention the possibility of an early 
interim order on the latter. 


Because OPS did not include shoe 
manufacturers under Ceiling Regula- 
tion 22, shoemen found it reasonable 
to assume that the forthcoming order 
would be “tailored” to their needs 
and would differ essentially from 
CPR 22. The big question remaining 
was—how ? 

CPR 22 provided for a rollback of 
profit margins to pre-Korean levels. 
It was probable that the new shoe 
price order would do the same. 

CPR 22 provided for absorption 
by manufacturers of certain labor and 
materials cost increases. This would 


probably apply also to shoe manu- 
facturers. The same held true for 
various labor cost increases in over- 
head and maintenance. OPS showed 
no inclination to make allowances for 
these. 

CPR 22 offered relief to producers 
squeezed by GCPR prices which do 
not include allowable cost increases 
such as many labor and material cost 
increases. The new shoe order would 
undoubtedly do the same. 

CPR 22 provided for the adjust- 
ment of retail prices to factory price 
increases through dollars-and-cents 
pass-throughs. The shoe order would 
provide some similar retail adjust- 


- ment, 


OPS’s official press release on CPR 
22 said that shoes, machinery, cotton 
textiles and apparel would come un- 
der similar separate orders within a 
few days. This was the tip-off indi- 
cating that though details of the 
“tailored” order might differ some- 
what because of individual industry 
peculiarities, the general result would 
be the same—a rollback to pre- 
Korean levels. 


Release of CPR 22 together with 
promise of the special shoe order was 
expected to provide a welcome stimu- 
lus to interest and sales at the Popu- 
lar Price Show. If manufacturers 
were given sufficient time before the 
show to assimilate a “tailored” order, 
possibly establish their new ceilings, 
show business might experience an 
unexpected boom. Once the uncer- 
tainty of prices was removed, once 
retailers were certain that factory 
shoe prices would not be rolled back 
further, they might well enter actively 
into the buying market again. 


Even if manufacturers were unable 
to figure their new prices by show- 
time, they could give prospective 
buyers a good idea of what they 
would be. Retailers, on the other 
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hand, would know whether they could 
absorb any price increases by dollars- 
and-cents pass-throughs. A clear 
situation, the first time in many 
months, might well lead to some clear 
buying. 

At any rate, the clouds were lifting. 
Within a few weeks, the industry 
would learn whether its worse-than- 
seasonal sales slump—the worst in a 
decade—was really due to swollen 
retailer inventories, price uncertain- 
ties, the weather. earlier scare buy- 
ing, or a combination. One thing 
most shoemen agreed upon—once 
consumers were assured that shoe 
prices would not be further reduced. 
they would be more likely io start 
shopping. 

Could Figure Ceilings 

Thus the new shoe order would 
end months of frustration, of groping 
in the dark by the entire shoe indus- 
try. Even if OPS did not further 
clarify leather and other material 
price schedules at the moment. shoe- 
men would be able to figure their 
ceilings on their increased costs. 
Changes in these would be reflected 
in their prices and margins. 

Another point of clarification came 
to light about the same time with 
CPR 22. This was the fact that the 
sales slump which had hamstrung 
the shoe industry since late March 
was not as much due to overproduc- 
tion and unbalanced inventories as 
earlier supposed. 

The National Shoe Manufacturers 
Association released a survey of com- 
parative pre-Korea and post-Korea 
production figures which proved that 
shoe output since the war’s outbreak 
could not have loaded inventories as 
heavily as claimed. 

For example, during the eight- 
month period July 1950 through Feb. 
1951 production of men’s shoes in- 
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is ‘HEP’ to your needs 


OOK 


Mr. C. W. Hess, President of 
Miller Hess & Co., Inc., Akron, 
Po. 


The TROTTER 
A perennial favorite, this 
moccasin vamp loafer is 
available in last #58, ABC 
D wide, sizes 3-9, and last 
#71, EEE wide, sizes 4-10... 
to retail from $4.00-$6.00. 


“Mr. Cobbleright's foresight in anticipating the public's 
demand for colors and styles is astonishing,” says Mr. C. W. Hess 
of the Miller Hess Company. “We can always depend on 
Mr. Cobbleright for the utmost cooperation at all times. His 
consistently fine quality in leathers and his quick dependable 
delivery at the right price are of prime importance to a 


volume line like ours.” 


Join Mr. Cobbleright’s parade of satisfied manufacturers 
. « » write for swatches and prices. 


N. BREZNER & COMPANY, Inc. 


145 SOUTH STREET, BOSTON 11, MASS. © TANNERY: PENACOOK., N. H. 


REPRESENTED BY..- St. Louis, Mo., H. B. Avery Co. @© New York, N. Y., Homer Beor 
Los Angeles, Cal., Russ White Co. @ Montreal, Cenade, D. Chovinerd 





CENTER OF ppp action 


CALF SUEDE 


KID SUEDE 
CARR-BUCK 


SMOOTH CALF 


CARR LEATHER CO. 67 SOUTH ST. BOSTON 11, MASS. 
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The Leather you CP 
Sanaa teat ties 
—nee at. 


EGISTERED TRADE MARK 370249 
1 F 


F-C-DONOVAN, INC. 192 SOUTH ST., BOSTON 





“ALL YOU PEOPLE 
GOING TO THE SHOW, 


FOR THE FINEST IN 
LEATHER YOU KNOW “DON'T TAKE CHANCES — 


WHERE TO GO.” DON'T TAKE LESS. 
TOP ALWAYS BUY THIELE, 
IT’S THE BEST." 


TANNERS OF 
SPORTING GOODS AND ELK LEATHERS 


WHEN YOU BUY THIELE YOU ARE ASSURED OF _ 
THE FINEST LEATHER OBTAINA 3 


LRLELE TAWRIRE COMPALY 
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CONSUMER SHOE BuyYING 


An enlightening analysis about the recent shoe-buying lull 


HAT suddenly happened to the 

shoe consumer? Over the past 
few weeks, what made him and her 
taper off on shoe purchases so that 
store inventories backed up and 
loomed so awfully big? What has 
been the answer behind the temporary 
but painful lull in consumer shoe 
buying? And how long, Lord, will 
it last? 

Many shoe retailers have been 
talking like this for weeks. The dis- 
couraging talk and feeling has seeped 
back to the wholesaler, manufacturer, 
suppliers and tanners. The feeling 
that the bottom of the barrel has 
fallen out and no one can locate it. 

Has the recent slow shoe business 
been a state of mind or a state of 
fact? Let’s give the evidence a go- 
ing-over. 

First, as everyone knows, business 
slipped sourly over the past few 
weeks. Not alone shoe business but 
all business. Consumers sudden! 
stayed home. Businessmen were 
again talking about a “recession” — 
a word they thought was due to play 
dead for several years ahead. Easter 
was a fizzle. Over-all department 
store sales for the last week in March 
—the post-Easter week—were 14 per- 
cent under the same week of a year 
ago. Consumer buying in both soft 
and hard goods dipped. Buying dur 
ing the first two weeks of March was 
surprisingly low for a_pre-Easter 
period, though buying was good dur- 
ing ten days preceding Easter. Then 
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buying suddenly flopped, and stayed 
flopped throughout most of April. 

But why? What happened to the 
consumer ¢ 

Nothing. She just took a much- 
needed buying rest after a buying 
gorge earlier. 

January and February retail shoe 
sales were about 23 percent higher 
than for the same two months of the 
previous year. Shoe production had 
been riding high over the last months 
of 1950 and early months of 195]. 
Production for the first quarter of 
this year was 6,000,000 pairs above 
the same quarter of 1950. Where 
were the shoes going? Into inven- 
tories — manufacturers, wholesalers, 
and fill-in reorders by retailers based 
on high January-February sales, and 
for pre-Easter deliveries. 

Sales of virtually every consumer 
product were high in this period— 
that is, for the first two months. No 
one was asking what was wrong with 
the consumer—why she was buying 
so much. Surely this rate of purchase 
wasn’t “normal.” That is, consum- 
ers were short of goods, filling in 
half empty larders and wardrobes. 
similar to the early post-war period. 

It was scare buying. 

Not motivated by fear of large- 
scale war, but by highly publicized 
impending shortages. The talked- 
about wool shortage caused a rush on 
men’s suits, women’s coats, children’s 
clothes. The metal shortage caused 
a run on hard goods—retrigerators, 
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television sets, cars, etc. There was 
no talk of a leather shortage, but the 
public was nevertheless shortage- 
conscious, and this helped the shoe- 
buying rush, the wardrobe stockpil- 
ing. 

Manufacturers and suppliers were 
also rapidly stockpiling to build in- 
ventories while they could. This 
meant more jobs, more hours, more 
wages, more money for consumer 
spending. Remember, everyone was 
talking about stepped-up mobiliza- 
tion, with tens of billions of dollars 
ready to be poured out for military 
goods. Nobody was going to get 
caught short later, so the national 
theme was “buy it now, while you can 
—and buy more of it than for your 
immediate needs.” 

Banks reported a high level of 
cashing in of war bonds, or saving 
withdrawals. Department stores re- 
ported an “abnormally” high and 
sudden increase in consumer credit 
accounts. In short, not only was 
available cash being spent, but bor- 
rowed cash as well. 

Then came March—and the ill 
winds started to blow. 

Business suddenly slumped, stayed 
slumped for almost two weeks. Then, 
with Easter immediately ahead, it 
picked up as expected. But the pick- 
up was short-lived. The buying was 
not, as one prominent merchant said, 
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——_ PIPING 
memes = STIXTITE saves time because it is applied without cement- 
ing or stitching. 


0. B. Dahm— ied : STIXTITE eliminates double stitching operation that 


1602 Locust St., “ae ‘ 
St. Louis 3, Mo. weakens piping, causes cripples. 


A . Co.— ~ > ‘ . a 
— S. Ste sll STIXTITE does a more uniform operation with less ex- 
Los Angeles 15, Calif. perienced operators—less labor cost. 

Wm. B. Heald & Co.— 


549 W. Randolph St., 
| Chicago 6, Ill. We also manufacture 


ge yy ae PLATFORM AND INNERSOLE BINDINGS in leather 
Phila. 6, Pa. and imitation 


| Edward F. O’Brien— 
P.O. Box 505 LEATHER FRENCH CORDING 


Momvia, N.Y. TOP BINDINGS AND FACINGS 


Robert Sanders, Inc.— 
69 Gold St., 
Gold St, FOLDED AND PLAIN STRIPPING 


Carl Giesenberg— 


308 East Third St., 
Cincinnati, Ohio 

McDowell & Lincoln, Litd.— 
4428 St. Lawrence Blvd., 


Montreal, Quebec, Canada 
—77 Ontario St., So. Kitch- 
ener, Ontario, Canada—566 


—- Stay Co.. Ine. 


Julius M. Wallheimer— 


P. O. Box 741, 
Port Elizabeth, So. Africa 222 Third Street, Cambridge, Mass. 


A ''STIXTITE'' PIPED SHOE IS A SMARTLY PIPED SHOE 
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MTD PLATFORMS 


LYNN INNERSOLE CO. 


119 BRAINTREE ST., ALLSTON, MASS. 


REPRESENTATIVES: Cinn., Ohio—Ernie Furstenau; Los Angeles—Leo Laskey; St. Louis—Eli "Pete" 
Schwartz; New York—Arthur V. Epstein; Pennsylvania—Tom Carfagno; New England—Elmer Claff, 
Frank Deastlov, Hy Feldman, Lou Ravich, Phil Sneider; Milwaukee and Chicago—Phil J. Oft, Jim Ott. 


Platforms / Wedges / Innersoles 
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Outstanding for distinction 
and durability... outstand- 
ing for mellowness and 
character-priced for the 
volume trade. 


aR aig ky Ose 


eat de 


“in leathers..Specify 


UNIQUE... 


Quality Combina- 
tion Tanned Side 
Upper Leather. 


BOSTON 
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New pricing order should end drought in 
shoe sales. Removal of pricing uncertainties will bring 
relief to shoe manufacturers, remove doubts from minds 
of both retailers and consumers. Latter two have been hold- 
ing off shoe buying, partly due to price situation, can now 
proceed with assurance prices are once again fairly stable— 
will probably remain that way for a while. 


Difference in attitudes of buyers at recent 
St. Louis and New England shoe shows and those 
expected at Popular Price Show should be almost 
as black to white. Former were hesitant, uncertain, un- 
willing to buy until given assurance on prices, sales, supply, 
etc. Latter should find manufacturers well on way toward 
establishing fairly permanent ceilings. Stabilized atmos- 
phere will provide retailers with needed buying confidence. 


Even if sales at Popular Price Show are 
held to normally moderate level, clearing of pricing 
fog throughout industry, effected by new pricing order, 
should result in early sales pick-up. Even consumers who 
held off Spring, Summer shoe shopping will stop waiting 
for more rollbacks, begin to lighten retailer inventories. 


Heavy retailer inventories—actually not as 
heavy as pictured—will soon be unburdened. Sur- 
vey by National Shoe Manufacturers Association released 
this week proved industry has not overproduced since out- 
break of Korea, that production since Korea has remained 
on par with pre-Korea rate, that retailers have not built up 
stocks as heavily as reported. Retail sales lag has hit only 
since end of March. Previously, sales were well above 1950. 


Prospect now is for early revival of shoe 
sales. This will extend throughout industry, beginning 
at retail level and working backwards. By mid-May, unless 
weather is unusually bad, sales should be back to normal 
or even above normal. 

e e 


New four-point procurement policy adopted 
by Defense Production Administration should help 
smaller shoe manufacturers get share of military 
orders. This coupled with lessened emphasis on nego- 
tiated bids which favored larger manufacturers should help 
spread military output more evenly among nation’s manu- 
facturers. 
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Four-point policy includes following: 1. 
Bring every qualified producer into defense effort, whether 
by prime or subcontract or purchase part basis. 2. Put pro- 
ductive facilities of small firms to good use. 3. Give smaller 
manufacturers all needed information on Gévernment needs, 
including how to get contracts. 4. Develop procurement 
procedures encouraging prime contractors to subcontract 
as much as possible to smaller firms. 


Munitions Board has advised manufacturers 
of products needed in defense effort, including 
leather and shoes, how to get Government assist- 
ance when raw materials run short. Board has told 
manufacturers to stay away from armed services, which are 
essentially contracting agencies, seek assistance from local 
field offices of National Production Authority, which con- 
trols flow of materials. 


Board had also issued revised edition of 
“Index of Military Purchasing Offices,” a guide for 
selling to military departments. Booklet lists com- 
modities under 35 major categories, is cross-indexed to indi- 
cate appropriate purchasing office for any item. Copies can 
be obtained from Central Military Procurement Informa- 
tion Office, Munitions Board, Department of Defense, The 
Pentagon, Washington 25, D. C. 


Activities of International Fur and Leather 
Workers continue to be extolled in The Daily 
Worker, Communist Party daily mouthpiece. Latest 
accolade tells how over 5000 union members have “downed 
their tools” in past month, engaged in shop work stoppages 
in protest to scheduled May 8 execution of Willie McGee, 
Mississippi negro “rape frameup victim.” Among union 
claims is check for $100 contributed by 350 white leather 
worker-members of IFLWU’s Asheville, N. C., local. 


Profits of shoe and leather products manu- 
facturing industry up sharply by 40 percent for 
first quarter 1950 over 1949, according to Parade of 
Profits study prepared by National City Bank of New York. 
Study included financial reports of 24 leading manufacturers. 
Net income after taxes in 1950 period totaled $30,447,000 
as compared with net income of $ 1,696,000 for same com- 
panies in comparable 1949 period. 
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SHOE MEN AWAIT NEW PRICE LIDS 





OPS PROMISES 
ORDER WITHIN WEEK 


Trade Sees Prospect For 
Revived Sales 


Release of the long-awaited manu- 
facturers’ pricing order by the Office 
of Price Stabilization, although ex- 
cluding shoes (except rubber foot- 
wear), hides and skins and leather, 
brought new hope to the nation’s 
shoe manufacturers this week. 

Reason for the new-found opti- 
mism was that OPS, simultaneously 
with the issuance of Ceiling Price 
Regulation 22, promised that separate 
interim orders on shoes, apparel, cot- 
ton textiles and machinery would be 
issued within a week. 

OPS officials would not be quoted 
on specific details to be included |in 
the forthcoming order which would 
set forth new ceilings on manufactur- 
ers’ shoe prices, but they did admit 
it would be “tailored” to the specific 
needs of the industry. They indi- 
cated it would also provide, as did 
CPR 22, a rollback to pre-Korean 
profit margins. How they proposed 
to do this remained a secret for the 
moment. 

It was evident that the new shoe 
order would provide relief in one 
way or another for most shoe manu- 
facturers. It would allow them to 
increase their present ceilings, frozen 
under the General Ceiling Price Reg- 
ulation, to reflect increase in the cost 
of labor and materials. It would 
probably permit dollar and cents 
pass-throughs from manufacturer to 
retailer. 

Of equal importance to the shoe 
trade was the fact that the new pric- 
ing order would probably end the 
long drought on shoe sales. Bogged 
down since early March by a dearth 
of new orders, worried by a more- 
than-seasonal business slump through- 
out April, shoe men looked for a sta- 
bilization of factory prices to end the 
slowdown. 

The majority felt that once retail- 
ers and consumers realized that shoe 
prices were rolled back as far as they 
would be for some time, orders would 
start to roll in again. A good deal 
of the slowdown, they reasoned, was 
caused by both consumers and retail- 
ers holding off purchases while look- 
ing for a price reduction. 

If OPS came through with the new 
price lids as promised, prospects for 
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coming Popular Price Shoe Show 
of America, scheduled for May 6-10 
in New York, would be much im- 
proved. Instead of, just another 
show occurring in a bad period of 
uncertainty, it might well turn out 
one of the busiest, most significant 
shoe shows in years. 

Even if shoe manufacturers were 
not given enough time beween issu- 
ance of the new order and opening 
of the show to figure their new prices, 
buyers would undoubtedly have more 
confidence in placing orders. Once 
the sales famine ended, the trade 
could look forward to a prosperous 
few months at least. 


Technical Program Set For 
Leather Chemists 


The Convention Committee for the 
1951 annual meeting of the American 
Leather Chemists Association has an- 
nounced the program of technical 
papers to be given at The Griswold, 
Groton, Conn., during June 11-13. 

In addition to the keynote address 


~ by Dr. R. M. Koppenhoefer, Associa- 


tion president, and the subsequent 
business meeting, there will be two 
general talks by prominent leather 
manufacturers. A Government rep- 
resentative will also discuss the im- 
pact of allocations on the leather 
industry. 

The technical program includes a 
panel on recent advances in leather 
technology as well as general papers 
of wide interest on collagen, its ap- 
pearance under the electron micro- 
scope, shrinkage characteristics, and 
the determination of acidic and basic 
amino groups. 

Chrome tanning with related prob- 
lems of formate chemistry and fat- 
liquoring will also be discussed. 
Papers on proteolytic enzyme evalua- 
tions, blending of vegetable tannins, 
tanning properties of lignosulfonates, 
and impregnation with polysulfide 
liquid polymers lend balance to the 
program. 

Leathers will be examined critically 
to determine the effect of splitting on 
upper leather strength, assessment of 
improvements in insole leather qual- 
ity, and the sources of variance in the 
specification properties of Army re- 
tan upper leathers. 
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COMPO HEADS HEARD 
AT UNITED SHOE TRIAL 


Comparative Data Sought 
By Court 


Principal officers of Compo Shoe 
Machinery Corp., Boston shoe ma- 
chinery manufacturer, took the stand 
this week at hearing of the Govern- 
ment’s anti-trust suit against United 
Shoe Machinery Corp. in Boston. 


Compo officials appeared in court 
in response to subpoenas issued by 
Federal Judge Charles E. Wyzanski, 
Jr., who is seeking “comparative in- 
formation” on the rival firm’s opera- 
tions as an aid in reaching a decision 
on the case. 


Major part of the testimony given 
by Compo officers was presented to 
the court in exhibit form through 
Atty. Joseph R. Kelley of New York. 
However, several Compo officials 
took the stand to testify. 


Alfred G. Nelson, auditor and chief 
accountant of Compo, told the court 
that the company was established in 
1929 and increased its assets from 
$787,880 in 1931 to $3,741,000 last 
year. 


Paul H. Mason, president, said he 
knew of no interference from United 
Shoe in Compo’s efforts to expand 
its business despite the fact that the 
firms are “very keen” rivals. He ad- 
mitted that competition from United 
has been “a deterrent to the market- 
ing of Compo machines.” 


Compo and United together sup- 
ply about 90 percent of cement sole- 
attaching and auxiliary machines 
used by the nation’s shoe manufac- 
turers. Mason said he had been with 
the firm since 1945 and could testify 
only from that period. 

William A. Solar, vice president, 
said he favored the leasing system 
over outright sale of shoe machines 
to manufacturers. He stated that 
Compo gets a higher return over a 
period of time through leasing these 
machines than it would by selling 
them direct. 

Cross-examined by Atty. Roy A. 
Freed, Solar admitted that his state- 
ment of proposed testimony contained 
the statement: “I doubt that Compo 
could make a profit without the leas- 
ing system.” 

When asked by Judge Wyzanski 
if he hoped that United would win 

(Concluded on Page 42) 
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SHOE PRODUCTION 
UP 2% FOR FEBRUARY 


Men’s Gain 15%; Women’s 
Fall 5% 


Production of shoes and slippers 
during Feb. totaled 41,372,000 pairs, 
six percent below Jan. 1951 output 
of close to 44 million pairs but two 
percent above the 37,237,000 pairs 
produced in Feb. a year ago, the 
Bureau of the Census, Department of 
Commerce, reports. 

Although production gains of last 
Feb. were reported in almost all cate- 
gories, output of women’s shoes fell 
to 19,013,000 pairs, approximately 
five percent under Jan. 1950 output 
of 20,050,000 pairs and two percent 
less than the 19,385,000 pairs turned 
out in Feb. 1950. 

Men’s shoes totaled 9,202,000 
pairs, eight percent below the 9,972,- 
000 pairs produced in Jan., but fully 
15 percent above the 8,033,000 pairs 
reported in Feb. a year ago. Much 


of this increase was probably due to 
increased military shoe output over 
last year. 

Output of slippers for housewear 
reached 2,866,000 pairs, four percent 
above the 2,762,000 pairs reported 
in Jan. but four percent below the 
2,981,000 pairs produced last Feb. 


Youths’ and boys’ shoes were eight 
percent behind Jan. 1951 and four 
percent under Feb. 1950, misses’ 
shoes were nine percent under Jan. 
but one percent above last Feb., chil- 
dren’s shoes dropped six percent 
under Jan. but gained four percent 
over Feb. 1950, infants’ shoes were 
nine percent under Jan. but equal to 
last Feb., while babies’ shoes de- 
clined eight and six percent respec- 
tively. 

Footwear shipments during Feb. 
1951—42 million pairs—were valued 
at $168 million, an average value per 
pair shipped of $4.01. In Jan. the 
average value was $3.96 while in Feb. 
1950 it was $3.49. Following are 
comparative production figures: 





SHOE PRODUCTION ANALYZED 





Production 
(thousands of pairs) 
January 


Kind of footwear February 
1951 
(preliminary) 
Shoes and slippers, total . 41,372 

Shoes, sandals and playshoes 38,031 
Men’s of 9,202 
Youths’ and boys’ 1,152 

19,013 

2,793 
2,652 
2,188 
1,031 

271 

2,866 
204 


Athletic ................... ne 
Slippers for housewear ... 
Other footwear 


20,050 


2,403 


Percent change 
January 1951 
compared with— 
January February 
1951 1950 


February 


1951 1950 


(revised) 
43,939 
40,686 


—6 + 2 
—7 + 2 
—8 1 
—8 

aS 

—9 

—6 

—9 

—8 

+1 

+4 

9 


40,728 
37,237 
8,033 
1,205 
19,385 
2,771 
2,560 
2,189 
1,094 
263 
2,981 
247 


9,972 
1,247 


3,070 
2,825 


1,119 
267 
2,762 
224 





World Cattle Population 
Increases 

World cattle population for 1951 is 
estimated by the Office of Foreign 
Agricultural Relations at 806,300,000 
head, an increase of approximately 
15 million over the revised 1950 total 
of 790,900,000 head, the Tanners’ 
Council reports. 

Greatest gains are reported in 
North America where the population 
rose from 113,800,000 head in 1950 


to 118,300,000 head in 1951 and in 
Africa where numbers rose from 
84,000,000 to 90,300,000. Smallest 
gains are reported for Asia and South 
America. Soviet Russia showed an 
increase from 56,000,000 in 1950 to 
57,200,000 in 1951. 


Prospects for the coming year in- 
dicate further important gains in 
North America and appreciable in- 
creases in both Europe and Russia. 
Following are comparative figures: 





WORLD CATTLE POPULATION—1949-1951 


(In Millions) 





1951 
118.3 

. 101.7 
57.2 
289.1 

. 129.5 
90.3 
20.2 


. $06.3 


North America ... 
Europe 

USSR. ......:.. 
South America 
Africa . 

Oceania 


Total ..... 
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1950 
113.8 
99.5 
56.0 
289.0 
128.9 
84.0 
19.7 


790.9 
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INTERNATIONAL SHOE 
MAY RAISE PRICES 


High Leather Costs Cited 
By Officials 


Unless a new pricing regulation is 
issued to bring leather prices in line 
with hide prices established under 
Ceiling Price Regulation 2 or the 
leather market itself moves lower, 
International Shoe Co. will be com- 
pelled to raise its factory prices once 
again, according to Edgar E. Rand, 
company president. 

Addressing a _ three-day semi- 
annual conference for salesmen of 
three of International’s general line 
branches—Peters; Roberts, Johnson 
& Rand; and Friedman-Shelby, Rand 
predicted good shoe business in the 
months ahead. 

“National income is high and will 
be higher,” Rand said, “thereby caus- 
ing heavy consumer demand for 
goods of all kinds. In spite of talk 
about heavy inventories of shoes, we 
do not beheve that shoe production 
in 1950 of 490,000,000 pairs—only 
three and one-half percent above the 
slow year of 1949—was excessive. 
Our reports do not show a seriously 
over-stocked condition for this time 
of year. We are confident that the 
coming season will be a good one.” 

The head of the world’s largest 
shoe manufacturing company said 
that even if leather prices are revised 
downward by action of the OPS, “our 
shoe prices are not likely to be re- 
duced because the cost of figures set 
up for these new lines are based on 
anticipation of a much lower price 
on leather.” 

On pricing of International’s fall 
lines, Rand said that women’s and 
juvenile shoes would be almost in line 
with the company’s price list of last 
Dec. 9. Some of the men’s and boys’ 
dress shoes would be slightly up, some 
slightly down by the same compari- 
son. Men’s and boys’ work shoes, 
because of the amount and types of 
leather involved, would show the 
greatest cost increase, but new prices 
would hold well below International’s 
Jan. 17 price list. 

In Feb. the company rolled back 
its prices of Jan. 17 an average of 
seven percent to the former schedules 
of Dec. 9 “to help customers meet 
current problems.” The rollback, 
said Rand, was not justified by the 
leather market. “The cost of leather 
and of some other items is almost 
as high and in some cases higher than 
it was for us late in Jan. 

“These new lines of ours are not 

(Concluded on Page 33) 








POST-KOREAN SHOE 
OUTPUT SEEN NORMAL 


Trade Group Finds Industry 
In “Old Groove” 


Comparison of post-Korean shoe 
production figures with output in the 
comparable 1949-1950 period—from 
July through Feb. of each period— 
dispels completely “any idea that 
there has been a burdensome accu- 
mulation of footwear, either in the 
hands of retailers or in wardrobe 
stocks, the National Shoe Manufac- 
turers Association reports. 

In a recent breakdown by types 
of comparative shoe production fig- 
ures since last July as compared to 
the eight-month period in 1949-1950, 
the Association found little to war- 
rant the belief that the industry has 
overproduced or that inventories are 
badly unbalanced. 

Production gains during the post- 
Korean period were reported as fok 
lows: 11.5 percent for men’s shoes, 
5.8 percent for women’s, 6.6 percent 
for misses’, 10 percent for children’s, 
and 6.2 percent for infants’ shoes. 
There was no change in youths’ and 


boys’ production, a decline of 7.8 per- 
cent in house slippers, and a loss of 
1.2 percent in babies’ shoes. 

A good part of the increase in 
men’s output can be attributed to in- 
creased military footwear production, 
the Association explains. Deducting 
the approximately 4,500,000 pairs of 
military shoes delivered from July 
1950 through Feb. 1951, the gain in 
men’s shoe output would be reduced 
to 4.4 percent. 

Previously, NSMA had predicted 

that shoe production in 1951 might 
well exceed 1950 output by 100 mil- 
lion pairs. The Association now 
points out that current shoe produc- 
tion is not following the 1941 pattern 
when production jumped to 498 mil- 
lion pairs from 404 million pairs in 
1940. 
“Hitherto, we had been inclined to 
think that the 1941 experience might 
be repeated following the Korean 
outbreak,” the Association stated. “It 
now appears that we are still run- 
ning along in the ‘old groove.’ 

“Retailers apparently were not 
sufficiently fearful of a coming short- 
age to be willing to stock up appre- 
ciably. 





POST-KOREAN SHOE PRODUCTION 
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In addition, house slippers 


New England Tanners 
Name Connolly 


Edward Connolly, superintendent 
of Donnell & Mudge, Inc., Salem, 
Mass., was elected president of the 
New England Tanners Club at a 
meeting held April 21 at the Hotel 
Hawthorne, Salem. 


Other officers elected for the 1951 
season were Erskine D. Lord, super- 
intendent of J. S. Barnett & Sons, Inc., 
Lynn, as vice president; and Charles 
Cares, superintendent of John Flynn 
& Sons, Inc., Salem, as secretary- 
treasurer. 

Featured speaker at the dinner- 
meeting was Adolph Schubert, vice 
president of B. D. Eisendrath Tan- 
ning Co., Racine, Wis., who gave an 
exceptionally interesting talk on 
“Tanning in the Year 2000 A.D.” 
Schubert cited the many advances 
made in tanning processes during the 
past 40 years in predicting even 
greater changes within the next 50 
years. 


1950 Czech Shoe Imports At 
720,000 Pairs 


Total imports of women’s shoes 
from Czechoslovakia during the year 
1950 amounted to 720,316 pairs 
valued at $742,854 with the average 
value per pair equal to $1.03. ac- 
cording to the New England Shoe 
and Leather Association, based on 
data released by the U. S. Department 
of Commerce. Women’s shoe im- 
ports from Czechoslovakia during 
1949 only amounted to 99,491 pairs, 
valued at $101,413. 


“This sevenfold increase in im- 
ports from 1949 to 1950 was largely 
concentrated in the first half of last 
year, when 572,938 pairs were im- 
ported, and later imports declined 
sharply because of successful action 
taken by the New England Shoe and 
Leather Association in securing an 
investigation of these imports by the 
U. S. Customs Bureau, under provi- 
sions of the Anti-Dumping Act of 
1921,” according to Maxwell Field. 
the Association’s executive vice presi- 
dent. 
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Sandler Again Heads 
Boston Shoe Club 


Jack Sandler, president of A. 
Sandler Co., Boston, was re-elected 
president for a second term of the 
Boston Boot and Shoe Club at the 
group’s 62nd annual meeting and 
sports night. A large turnout of 
members and guests attended the 
final meeting of the season held 
Wednesday night, April 25, at the 
Hotel Somerset, Boston. 

All other officers were reelected as 
follows: George E. Hamel of L. N. 
Hamel Leather Co., Haverhill, Mass., 
and C. Harvey Moore, A. F. Gallun 
& Sons, Inc., Boston, and Charles 
Slosberg of Green Shoe Mfg. Co., 
Boston, vice presidents; Francis ©. 
Donovan, F. C. Donovan, Inc., Bos- 
ton, treasurer; and Maxwell Field, 
secretary. 

Daniel W. Keeler of Keeler 
Leather Co., Boston; Willard How- 
ard of United Shoe Machinery 
Corp., and Walter E. Arnold of The 
John Foote Shoe Co., Brockton, 
ended their terms on the executive 
committee. All other members con- 
tinue. 


The dinner-meeting was _high- 


lighted by leading sports figures in- 
cluding Steve O’Neill, Buddy Rosar 
and Eddie Mayo of the Boston Red 
Sox, Lynn Patrick, coach of the Bos- 
ton Bruins hockey team, John Quinn, 
general manager of the Boston 
Braves, Dick Button, world’s figure 
skating champion, and Johnny Laf- 
ferty, who finished second in this 
year’s BAA marathon. Gerry Moore, 
sports writer, was MC. 


Shoe Service Institute 
To Meet 

Advance registration forms for the 
46th annual convention of the Shoe 
Service Institute of America have 
been mailed to members, according 
to W. L. Wardell, executive vice 
president of the group. The conven- 
tion will be held June 3-7 at the Hotel 
New Yorker, New York City. 

Feature of the event will be Shoe 
Repairmen’s Day held on Sunday, 
June 3, when shoe repairman will see 
“The Service Industry on Parade”— 
an exhibition of manufacturers’ and 
tanners’ products. Mornings of June 
4-6 will be devoted to fast-moving 
business meetings with afternoons 
free to visit the Products Exhibit or 
suppliers. 





New Shoe Sterilizer 











The protection-ray-ultra-violet shoe 
sanitizer pictured above has been ap- 
proved for general use by the Na- 
tional Foot Health Council. Designed 
to kill germs, destroy mold spores, 
kill offensive odors and aid in the 
prevention of athlete’s foot and sani- 
tize the inside of new and worn foot- 
wear. The units are manufactured 
and distributed by Plastics Equip- 
ment Corp., 225 Lafayette St., New 
York City. 





DOLLAR DYNAMICS 


Any business factored by Crompton is assured of ample working 


capital — and a vital plus in dollar dynamics. 


This financing means continuous cash advances against accounts 


receivable. It galvanizes static outstandings into action — as 


productive assets. 


These extra duty dollars set the pace in speeding up capital turnover. Every 


dollar invested delivers higher-octane performance the year ’round. 


Crompton dollar dynamics can revitalize any business that is factorable. Check 


on the advantages of this service. 


The Tean Tails 


CROMPTON-RICHMOND CoO,, INC. 


1071 Avenue of the Americas, New York 18, N. Y. 
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MILITARY BIDS AND AWARDS 





Women’s White Pumps 

May 1, 1951—Navy Invitation 
No. 8748 covering 8,196 pairs wom- 
en’s white dress pumps. Opening in 
New York at 10:00 a.m. with com- 
plete delivery by 120 days after date 
of contract to Brooklyn Naval 
Clothing Depot. 


Women’s Black Oxfords 

May 1, 1951—Navy Invitation 
No. 8749 covering 18,976 pairs 
women’s black leather service ox- 
fords. Opening in New York at 10:00 
a.m. with delivery 120 days after 
contract award to Brooklyn Naval 
Clothing Depot. 


Women’s Handbags 
May 3, 1951—Navy Invitation 
No. 8647 covering 15,912 women’s 
black handbags, Navy Stock No. 
U 55-H-10500. Opening in New York 
at 10:00 a.m. with delivery in 120! 
days to Brooklyn Naval Clothing 


Depot. 
Women’s Leather Gloves 
May 7, 1951—QM-11-009-51- 
1544 covering 19,200 pairs of 
women’s gloves, shell, leather, M-1949. 


PECIALISTS 
LES 


SUEDE LININGS 
SOLE & GUSSET 


SHANKS 
BELLIES 
DEERSKINS 


MOCCASIN COWHIDE 


A.L.GEBHARDT CO. 


LWAUKEE WIS 


PHONE DALY 8- 6919 


BHARDT 


in accordance with Spec. MIL-G-822A 
dated Dec., 1949. Pattern dated 
May 26, 1949. Bid calls for 15,900 
pairs women’s small, size 1, and 3,300 
pairs women’s medium, size 2. Open- 
ing in Chicago at 9:00 a.m. with de- 
livery at 7,500 pairs Item 1 and 1,500 
pairs Item 2 by June 30, remainder 
by July 31, to 83lst AF Specialized 
Depot, Shelby, O. 


Barbed Wire Gauntlets 

May 7, 1951—QM-11-009-51- 
1541 covering 134,000 pairs barbed 
wire gauntlets in accordance with 
Spec. MIL-G-2122 dated March 29, 
1950. Bid calls for 67,000 domestic 
pack and 67,000 overseas pack. Open- 
ing at 9:00 a.m. in Chicago; com- 
plete delivery under alternate sched- 
ules by Nov. 30. 


Welders Gloves 

May 10, 1951—QM-11-009-51- 
1558 covering 600 pairs leather weld- 
ing and working gloves, Type III, 
large size, Spec. KK-G-470, and 400 
pairs welders, single palm, gauntlet 
type gloves, Type 11, large size, Spec. 
KK-G-470. Opening in Chicago at 
9:00 a.m. with delivery to Water- 
town (Mass.) Arsenal by May 31, 
1951. 


Boot Refinishing Award To 
Schultz Shoe 


The New York Quartermaster Pro- 
curement Agency has announced 
award on QM-30-280-51-NEG-706 
covering commercial services for 
mold-proofing and refinishing service 
combat boots, reversed-uppers, rough 
finish, to Schultz Shoe Co., Inc., St. 
Louis, Mo. 


Endicott-Johnson Awarded 


Safety Shoes 

Endicott-Johnson Corp., Endicott, 
N. Y., has been awarded contract on 
QM-30-280-51-NEG-720 covering rus- 
set shoes with safety toe and oil re- 
sistant soles (tariff sizes), the New 
York Quartermaster Procurement 
Agency has announced. Details on 
— and unit prices were not dis- 
closed. 


Savoy Shoe Wins Army 
Shoe Award 

The New York Quartermaster Pro- 
curement Agency has announced 
award to Savoy Shoe Co., Elizabeth- 
town, N. J., of 14,370 pairs of wom- 
en’s black service shoes on QM-30- 
280-51-NEG-598. Price per unit was 
not disclosed. 
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7 Firms Bid On Quebracho 
Powder 


Seven chemical companies sub- 
mitted bids late last week on Navy 
Invitation No. 8637 calling for 9,000 
lbs. tannin, quebracho, technical 
grade powder, tanning content 65 
percent minimum (L&S, April 14). 
Delivery is at 6,000 lbs. to Boston 
Naval Shipyard within 60 days after 
contract award and 3,000 lbs. to the 
Naval Gun Factory at Washington, 
D. C., within 30 days after contract 
award. 

The following submitted bids: 
American Dyewood Co., New York, 
total quantity at (a) $1.804 per lb. 
and (b) $.1918; 15 days acceptance, 
one percent in 10 days. 

The River Plate Import and Export 
Corp., New York, total quantity at 
(a) $.15125 and (b) $.1775; 60 days 
acceptance, one percent in 10 days, 
two percent in 20 days. 

City Chemical Corp., New York, 
total quantity at (a) $.1804 per bb. 
$.198; five days acceptance net. 

Rose Chemical Co., New York, 
total quantity at (a) $.219 and (b) 
$.219; 15 days acceptance, one-half 
of one percent in 10 days. 

The J. S. Young Co., Baltimore, 
Md., total quantity at (a) $.1660 and 
(b) $.1564; 60 days acceptance, one 
percent in 20 days. 

Cole Laboratories, Inc., Long 
Island City, total quantity at (a) 
$.199 and (b) $.199; 10 days ac- 
ceptance, one percent in 10 days, one- 
half of one percent in 20 days. 

Arthur S. LaPine & Co., Chicago, 
total quantity at (a) $.205 and (b) 
$.205; 21 days acceptance net. 


AWARD SHOEPAC LACES 

The New York Quartermaster Pro- 
curement Agency has announced 
award of five contracts on QM-30- 
280-51-NEG-719 covering leather 
shoepac laces, 72” long, to the fol- 
lowing five firms: 

California Tanning Co., St. Louis, 
Mo.; American Lace Leather Co., 
Inc., Richmond, Va.; Chas. A. Shie- 
ren Co., New York City; I. B. Wil- 
liams & Sons, Dover, N. H.; and 
Graton & Knight Co., Worcester, 
Mass. Prices and quantities awarded 
were not revealed. 





P PROPOSALS FOR MATERIAL, ETC. 
U. 8. Government Printing Office, 
Washington, D. C., April 20, 1951. 


Sealed proposals will be received at this Office 
until 10 o’clock a.m., May 18, 1951, for furnish- 
ing Leather, Book Cioth, Gold Leaf, and other 
material for the public printing and binding to 
the Government Printing Office during the term 

1, 1951. The right 
to reject any and all 
. Detailed 
etc., required, accompanied by blank proposals 
and giving the regulations with which bidders 
must comply, may btained Db 





JOHN J. DEVINY, 
Public Printer. 
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Six Firms Bid On Navy Gym 
Shoes 


There were six bidders this week 
at the opening of Navy Invitation 
No. 8714 calling for 37,548 pairs of 
men’s gym shoes. Item A specifies 
delivery of 31,450 pairs to Mechanics- 
burg, Pa., while Item B has delivery 
of 6,098 pairs to Oakland, Cal. 

Following are bidders, quantities 
and prices: Converse Rubber Co., 
Malden, Mass.: entire quantity (a) 
$2.54; (b) $2.665; 60 days accept- 
ance, 1/10 of 1% in 20 days. 

Randolph Manufacturing Co., Ran- 
dolph, Mass: entire quantity (a) 
$1.89; (b) $1.99; Non. Spec. 60 
days acceptance, 2% in 20 days. 

Hood Rubber Co., Watertown, 
Mass: item (a) 15,000 pairs at $2.29; 
no bids on (b); 60 days acceptance, 


net. 

Brooks Shoe Co., Philadelphia, 
Pa.: (a) 10% of quantity at $2.39; 
item (b) 10% of quantity at $2.54; 
60 days acceptance, net. 

U. S. Rubber Co., Naugatuck, 
Conn.: item (a) 10,000 pairs at 
$2.46 delivered in 60 days; item (b) 
10,000 pairs at $2.46 delivered in 
105 days; or 17,548 pairs at $2.46 
delivered in 145 days. 60 days ac- 
ceptance, net. 

Bristol Manufacturing Co., Bristol, 
R. I.; spec. bid: total quantity item 
(a) at $1.96; item (b) $2.02; non- 


spec. bid: (a) $1.93 (b) $1.97. 60 
days acceptance, 114% in 20 days, 
1% in 30 days. 


INTERNATIONAL SHOE 


(Concluded from Page 29) i 
priced on the current market, but are 
based on cost figures substantially 
lower. They represent our opinion, 
our guess, as to what leather prices 
should be if a fair and proper rela- 
tionship is attained,” he explained. 

About 450 salesmen were present 
at the joint opening meeting in St. 
Louis of the three sales branches, 
largest among the 14 in the Inter- 
national organization. Other speak- 
ers included Byron A. Gray, chair- 
man of the board; Henry H. Rand, 
vice president in charge of merchan- 
dising women’s and children’s shoes; 
and Robert O. Monnig, vice president 
and comptroller. 

“The surge of consumer buying 
which took place in January and 
February included some scare buying 
of shoes, but not to the extent of other 
consumer goods,” Gray said. “Evi- 
dently people did not feel that shoes 
were going to be as short as many 
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other things, particularly items made 
of metal, electrical appliances and 
so on.” 

Referring to the condition of shoe 
inventories at retail, Gray said, 
“Probably the greatest danger is the 
possibility that retailers, finding 
themselves short of capital, may go 
to extremes in cut-price liquidation 
sales in order to reduce their inven- 
tories and to pay their bills. 

“We are inclined to agree with 
those who take the view that good 
merchandise today is like money in 
the bank to the retailer who can af- 
ford to hold on during a period of low 
sales.” 





THE NEWEST 
MOST IMPORTANT 
TREATMENT 
FOR FALL 1951 


ALL WIDTHS 


One Award On Sole 
Leather Strips 

Perlstein Bros. of New York City 
has been awarded contract on QM-30- 
280-51-NEG-688 covering sole leather 
strips, 13” wide, the New York Quar- 
termaster Procurement Agency an- 
nounced this week. Prices and quan- 
tity were not disclosed. 


© Production of leather footwear in 
Canada during 1950 dropped six per- 
cent from 1949, the Canadian Gov- 
ernment reports. Output was 33,- 
934,300 pairs in 1950 compared with 
36,256,400 the year before. 


FOR THAT TOUCH 
OF ELEGANCE IN 
FEMININE FOOTWEAR 


in NEW FALL SHADES and 
VARIOUS COLOR COMBINATIONS 


The Top House in the Trade—Braid 
Headquarters for 33 Years—offers 
the most extensive line from which to 


make a choice .. Timely trims and dec- 


orations on which there are no restric- 
tions... Attractive braids that enhance 
the styling of Milady’s shoes for Fall. 


Lawrence Schiti 
Silk Mills 


ESTABLISHED 1918 


Manufacturers and Distributors to the Shoe Trade of 
FINE-QUALITY NARROW FABRICS 


95 Madison Ave. 
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- News Quicks 


About people and happenings coast to coast 





Pennsylvania 


©The Central Pennsylvania Shoe 
& Leather Association has announced 
plans for its Annual Spring Outing 
and Golf Tournament to be held June 
26 at the Schuylkill Country Club. 
L. H. Spahr of Willits Shoe Co., Hali- 
fax, is in charge of the program. Fur- 
ther information on the affair will be 
mailed to members in the near future. 


® Sale of assets of California Shoe 
Co., Inc., Philadelphia manufacturer 
of casual footwear, was held at auction 
on the premises on April 25. 


North Carolina 


© Wellco Shoe Corp., manufacturer 
of Foamtread brand women’s ome 
shoes and men’s, women’s and chilt+ 
dren’s slippers, have established a new 
department to bz known as the Cali- 
fornia Division for the production 
and marketing of a new line of pat- 
ented novelty slippers for children. 
The new division will function as a 
separate uni: within the over-all or- 
ganization, according to H. W. Roll: 
man, Wéllco president. 


Wisconsin 

® George E. Denzin, vice president 
of O. A. Haase Shoe Co., Marinette, 
for the past 45 years, has announced 
his retirement. He will be succeeded 
by Harry Olsen. 

© The, Glove. Tailors has been or- 
ganized at Antigo for the manufacture 
and marketing of leather and fabric 


goods. 


Missouri 


® The Juvenile Shoe Corp. of 
America, St. Louis, is reported plan- 
ning a new factory at Sarcoxie. It is 
expected the new plant will be ready 
for operations by July. 


®@ The Shoe Travelers Association 
of Chicago will mark its 45th anni- 
versary at its coming shoe show to be 
held May 13-16 at the Morrison Hotel, 
Chicago. The group is the oldest 
member of the National Shoe Travel- 
ers Association, according to Robert 
Newell of Nunn-Bush Shoe Co., presi- 
dent. Its Sept. show date has been 


34 


changed from Sept. 9-12 to Sept. 
11-13, 


© Alfred C. Eastman, Jr., formerly 
with Commonwealth Shoe and Leather 
Co., Whitman, Mass., and Johnston 
and Murphy Shoe Co., Newark, N. J., 
has joined Florsheim Shoe Co., Chicago, 
as a factory superintendent. 


© Eagle Lake Lumber Mills, Inc., 

is expected to open early next month 
at Eagle Lake for the manufacture of 
shoe last blocks and other lumber 

products. All production will come 

i Maple. Russell C. Diehl is presi- 
ent. 


® Edwin S. Garverich has been ap- 
pointed manager of technical services 
for specialty products of the Penn- 
sylvania Salt Manufacturing Co., 
Philadelphia. 

(Continued on Page 70) 
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PERIOD OF “WATCHFUL WAITING” 
RULES LEATHER MARKETS 


Tanners And Shoe Manufacturers Continue Policy 
Of Caution 


Leather supply strictly limited as 
soakings remain low. Both prices 
and sales mixed. Trade looks 
for adjustment to lower hide 
prices within next month. 
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Midsoles for your 


it and note its 


YS be sure 


bend Fibalin® cg par 


New York Leather Market 
Upper Leather: — Trading 
around New York continues very 
slow, according to most reports, as 
shoe manufacturers remain mostly on 
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the sidelines. Some fill-in orders take 
place, but nothing in the way of vol- 
ume trading has been reported. 

Pricewise, side upper leather is 
about unchanged, although there is 
more of a trend to price leather on 
the cost of hides. Large spread sides 
range from 70c-75c and down but 
this can be shaded on a firm order. 
Calf skins continue very slow, espe- 
cially in the suede end of the busi- 
ness. Prices still about $1.35 and 
down on women’s weight suede and 
$1.25 and down on women’s weight 
smooth. However, there is little 
business this high; most of the sell- 
ing is done in the lower brackets, ac- 
cording to reports. Kid is also slow, 
with suede business the least active. 
Some demand for glazed and for lin- 
ing kid but price concessions off of 
lists are generally needed to stimulate 
demand. 


Reptile Leathers:—Demand for 
snakes very slow at the moment. Tan- 
ners have price lists but most of them 
admit they throw the book into the 
drawer when a customer comes in. 
Alligator lizards and true alligators 
are different. Good demand for them — 
and in fact there are reports that alli- 
gator is in short supply. 

Some lists on alligator lizards are © 
around 20c for the 7” to 834” skins, — 
22c for 9” to 934” and 25c for the © 
10” and up. Other prices heard but ~ 
the above represents about average © 
good tannages and runs. Bengal liz- 
ard is also said in good demand. 

Of course, alligator and alligator — 
lizards are the traditional fall num- — 
bers and should be going good now. © 
However, snakes are rather slow, © 
even for this time of year. 


Sole Leather :—Sole leather busi- — 
ness reported as slow with very little 


interest shown. However, looking at 
sole leather broadly there is said to 
be a good demand from other sections — 
of the country. In fact, tanners say 
a lot of people will be looking for 
leather and it will not be there by 
the time the light March soakings 
come out as leather. 

Not only is the demand for whole 
stock slow in New York but also cut 
stock, soles and counters. Prices 
about the same with bends listed from 
84c to $1.08 from heavy to light on 
the average. Business however. done 
up to $1.14 but the bulk seems to be 
from 86c to $1.08. Bellies, cows 
and steers stil range from 63c to 68c. 
Single shoulders, 85c to 95c and 
double rough shoulders, 95c to $1.05. 
Heads have sold to 40c. Cut stock 
is pretty hard to move in this area. 





MITCHELL 5-4380 


Modern facilities and expert crafts- 
men ilable for the solution of any 
of your leather processing or finish- 
ing problems. 

Highest quality workmanship in 
any leather. Special finishes, in any 
desired pigment — straight aniline, 
semi-aniline, standard or pastel fin- 
ishes as desired. Research and de- 
velopment facilities available for 
special requirements. 

Expanded production facilities 
now available for additional work. 
Prompt, reliable service provided on 
all orders. 





EXPERT LEATHER PROCESSING AND FINISHING 


+ 1815 S. SECOND ST., MILWAUKEE 4, WIS. 








“SUPERIOR LEATHERS” 


Chrome Retan Sole Leather 


wd 


| Katz Chrome 


Chrome Retan Upper Leather 


tine cou and horse xides 


SUPERIOR TANNING CO. 


LEATHER and SHOES 





Kid Leathers Slow 


Kid leather tanners of Philadelphia 
say they are still in midst of slump. 
Most feel kid leather business reflects 
generally bad market conditions. As 
far as spring and summer shoes are 
concerned, there was considerable 
competition from such high-style ma- 
terials as linen, nylon mesh and 
other non-leather materials. There- 
fore, although the shoe shows have 
not acted as any stimulant to busi- 
ness so far, tanners hope that story 
will be different when Popular Price 
Show is held in New York. 

Most tanners still finding one or 
two orders in their daily mail and, 
as in the past few weeks, the orders 
are so few in number and so small 
in amount that they just don’t in- 
dicate any trend. A little bit of 
everything is sold—with a very few 
orders at each price. Orders re- 
ceived in glazed and suede are still 
mainly for black—with some dark 
blue still selling. Nothing much re- 
ported about white. Some business 
in linings, and a few orders are re- 
ceived for slipper leather—but these, 
too, are very slow. Nothing at all 
reported about crushed or satin mats. 
To date, tanners still quoting price 
lists that are unchanged. 


Average Prices 


Suede 40c-95c 
Glazed 40c-$1.25 
Linings 30c-60c 
Slipper 40c-75c 

Satin mats 69c-$1.20 
Crushed: 45c-80c. 


Sole Moderate 


Sole leather tanners in Boston re- 
port business about the same as in 
recent weeks. This means civilian 
business continues to drag. Only 
buying for military shoes keeps this 
market going. 

There is not much leather around 
with soakings low and hide ban of 
last Feb. catching up with leather 
supply. Lighter weights, as usual, 
are hardest to find, but heavier leath- 
ers are not too plentiful. 

Most sole tanners say they are 
holding pretty close to ceilings. Light 
bends generally bring up to $1.08, 
mediums at 98c top and heavy bends 
at 94c. Better sales made below these 
prices. 

Tanners say they aren’t worried 
about lack of demand, feel that short 
supply will soon be under heavy buy- 
ing pressure by civilian and military 
shoe manufacturers. For another 
thing, the sole trade will sooner or 
later have to absorb former custom- 


April 28, 1951 





ers of U. S. Leather Co., which pro- 
duced close to 10 percent of U. S. 
sole supply. 

Philadelphia sole leather tanners 
say that as far as findings are con- 
cerned, business is “very tight.” 
Some are also having difficulty mak- 
ing sales in factory bends, but in 
other instances tanners report that 
they do find a market for all they 
are in a position to offer. Some de- 
mand for bellies and heads. Tanners 
still limited in the amount they can 
sell. As yet, no one feels free to 
quote prices for publication. 


Side Still Slow 

Side upper leather tanners. still 
about hardest hit by sales slump. 
Even with military orders coming in 
regularly, most tanners find business 
volume well below expectations. 
What buying there is generally classi- 
fied as selective. 

Price continues big factor in sales 
slowdown with buyers pressing hard 
for concessions and getting them. 
For this reason, price lists mean 
little, with sales on the average made 
2-5¢ below lists. Even higher con- 
cessions reported but this is for 
poorer leather or where tanners origi- 
nally had prices at very high levels. 

Regular finish corrected extremes 
wanted but short. Kips much in de- 
mand from former users of calf but 
little available. Fair supply of other 
selections despite low soakings but 
these are slow moving, show small 
indication of pick-up. 


Splits Spotty 

Splits tanners report about the 
same situation as side upper tanners 
in Boston. Business is spotty and 
selective at best. 

There is good interest in suede 
splits, particularly the lighter weights, 
but these are extremely hard to find. 
When available, they sell close to ceil- 
ing. Even with slowdown of shoe 
plants, tanners say they have plenty 
of demand for suede. 

Linings and other selections much 
less active. Supply is more than 
enough to handle present demand 
and tanners make some price conces- 
sions when necessary. Lists here are 
nominal. 


Sole Offal Mixed 

Boston sole leather offal tanners 
report slightly more interest although 
mixed sales this week. Business is 
not active for one thing because there 
is not much leather around. Bellies 
well sold up, shoulders limited. Some 
sales of heads and shanks reported 
at varying prices. 
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BELLIES — BENDS — SHOULDERS 
FULL GRAIN [LINING BELLIES 


by 


AMERICAN OAK CHROME 
RETAN DIVISION 


(HOWES LEATHER COMPANY INC.) 
Dalton Avenue & Flint Street, Cincinnati 14, Ohio 
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Real White SHEEP 


Actually Tanned WHITE—Not Bleached 


THOMAS A. O'KEEFE 


EST. 1907 


LEATHER COMPANY 


4 GOODHUE ST. SALEM, MASS. 
Also ... General Line of SHEEPSKINS for esnuiee eons 

















SETON LEATHERS | 














One large offal tanner reported to 
have reduced his prices to balance 
lower hide prices under present hide 
ceiling. Others expected to follow 
suit within next two to four weeks. 
Thus, the price picture throughout 
remains confused. 

Ceilings remain unchanged, of 
course, with bellies bringing a top 
price of 68c for steers. Double rough 
shoulders priced at $1.06 down. 
Prices, at best, are nominal. 


Solid and firm tz b 
rm tannage, but mellow enough to Calf Quiet 


channel well. 
Calf leather tanners experienced 


another slow week. There is fair 
j business for Navy shoes and this 
Closely sanded flesh side. keeps many tanners going. However, 
5 ¢ : : f there is enough leather to take care 
Consistently well-trimmed and uniform weight. of bigger demand and tanners find 
; é it difficult to keep leather moving. 
Meeting all chemical Although li ill : 
Sich ancien, Althoug lists are still at previous 
and phys eq top levels with suede bringing about 
ments to make a $1.35 and down and women’s weights 
comfortable and long smooth leathers at $1.25 and down, 
lasting shoe. these lists mean little in sales. Civil- 
ian demand is so slow that tanners 
~ are willing to listen to offers, make 
a few concessions here and there. 
| Re) 3 WE NGART AND COMPANY Another deterrent to calf sales is 
repetition of World War II experi- 
315 FIFTH AVENUE * NEW YORK 16, N.Y. ence when many shoe manufacturers 
turned to cheaper kip. However, kip 
MANUFACTURERS OF GAHNA LEATHERS is now extremely short and manufac- 
turers will probably be forced to turn 
back to calf when leather is needed. 


Uniform natural light color. 








Sheep Same 

No change in sheep leathers mar- 
ket, say Boston tanners. Good 
pickled skins continue scarce and 
high. Tanners have kept soakings 
down to bare minimum, complain 
they cannot make leather under pres- 
ent conditions and make a profit. 
codes | Buying has been a disappointment 


Perf me to date with cowboy boot and other 
Cuniene ting end manufacturers buying a little but not 


a arene | enough to keep market active. The 


Ribbon Type | factors involved make the slow-down 
Stitch Marking Machines | a bit more than seasonal. For one 


Write for Full Particulars | thing, a good deal of price resistance 
—— } | is reported while tanners say price 


concessions are impossible today. 


A =e ie | | a OP -) Ss Co. Belting Leathers Fair 




















3 Belting leather tanners of Phila- 
TN : delphia find some demand for fac- 


Se we ae ee teens | ae | tory belting and definite demand for 
| shoulders. With few exceptions, the 
general feeling is that business can 
be said to be satisfactory—consider- 
ing the difficult position tanners are 


BERMAN LEATHER CO. Want QUICK Results? | in as far as inventory is concerned. 





EST. 1905 . . *,° 
CUTTERS OF They are still in a position where 
they feel that it is most inadvisable 


’ Use— — 
aera S hntadpeoans . | to quote any prices. 
Quality Tannages LEATHER AND SHOES | Curriers report some market for 


LINCOLN and ESSEX 8TS., Boston, Muss. 
| factory belting at this time—sales 


eee ee Chieage, De WANT ADS made in all weights. Prices holding 


Chicugo, Tl. 














firm. Waist belting still very slow 
but this is blamed on seasonal con- 
ditions rather than general slow busi- 


ness, 
AVERAGE CURRIED BELTING PRICES 
perp Da gag Best Selec. No. 2 
t bends . 


7c; ex. light l4c. 


Tanning Materials Firm 

Wattle Bark continues in short sup- 
ply—prices firm. Some East African 
Mangrove Bark offered but quota- 
tions were high. Valonia Cups steady. 
Myrobalans easier this week. 

New higher prices on Quebracho 
Extract announced last week — 
10 15/16c for solid, ordinary, basis 
63% tannin; official notification 
pending. 

Raw Tanning Materials 


Divi Divi, shipment, bags 
Wattle bark, ton 
‘Fair Average’’ 


‘‘Merchantable’’ 
Sumac, 25% leaf 
round 

Myrobalans, J. 1s sl 

ae ma $83.00-$84.00 J. 2s ..... 

R. 
Valcaia Cups, 30-32% ‘guaranteed $68. 00-§70. 00 
Valonia Beards 5.00 
Mangrove Bark, 30% So. Am. 


Tanning Extracts 


Chestnut Extract, Liquid (basis 
2 f.o.b. plant 


1. 
Chestnut Extract, Powdered (basis 
60% tannin), f.0.b. Bh coun 


Bags, Le.l 
Cutch, solid Borneo, 55% poannaree 


plus duty, eeseecere 
Gambier extract, ‘25% ‘tannin, 
bbis. 


Quebracho extract 

Solid, ord., basis 63% tannin, c.l. 
pus duty 

Solid, clar., basis 64% tannin, c.l. .. 
Liquid, basis 35% tannin, bbis. 
Ground extract 

Wattle bark, extract, solid et duty) 

age, c.l. 


tks., b. 
Powdered valonia extract, an 


Tanners’ Oils 


Castor oil No. 1 C.P. drs. eee 

Sulphonated castor oil, 75% ...... 

Cod Oil, Nfid., loose basis 

Cod, sulphonated, pure 25% moisture .. 

Cod, sulphonated, 25% added mineral .. 

Cod, sulphonated, 50% added mineral . 

nar ~~ ay Ps ng zone l. see 2236 
drums, 1.c.1 

Neatsfoot, ° 

Neatsfoot, 

Neatsfoot, 


Le.l. 
Neatsfoot, sulphonated, 15% 
Olive, denatured, drs. ap 

Waterless Moellon cocesce 
Artificial Moellon, ‘25%. ‘moisture... 
Chamois oe aa athe eoccece 
Common degras . 

Neutral degras . 

Sulphonated Tallow, 15% 

Sulphonated Tallow, 50% . 


Split of] 

Sulphonated sperm, 25% water ...... 
tana ys eed 200 seconds visc., = 
Petrie ‘Gils ; "160 ‘seconds 
Petroleum Oils, ‘100 ‘seconds i ‘te. 
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HALEY CATE COMPARY, INC. 


EVERETT, MASS. ST. LOUIS, MO. 


SOFTOP DELUXE EUREKA 
Binding Adhesive Platform 
Piping Binding 


Jerry Burg, 402 Temple Bar Bidg., Cincinnati, Ohio 
John G. Freeman Co., 918 North Fourth St., Milwaukee, Wisc. 
John E. Graham, 504 Case Bidg., 82 St. Paul St., Rochester, N. Y. 
industrial Leathers, San Francisco and Los Angeles, California 
Al Cox, 367 Green Lane, Philadelphia 28, Pa. 
Odell Sales Limited, 920 Ste-Sophie Lane, Montreal, Quebec, Canada 
Fred Schenkenberg Co., 603 Wholesale Merchants Bidg., Dallas, Texas 
EXPORT: P. C. Fernandez & Cia., 50 Broad Street, Boston, Massachusetts 


STRIPPINGS BINDINGS PIPINGS 
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and especially for me 
. ++ Soft, caressing leathers in my 


we UNITAN 


SMOOTH AND ELK FINISHED SIDES 


UNILENE 


COMBINATION TANNED ANILINE LEATHERS 
ALSO SPLITS FOR EVERY PURPOSE 


Sales Agents 
OSSOFF LEATHER COMPANY 
73 South St. 
Boston, Mass. 
Telephone HAncock 6-5365 
Pennsylvania Area Met. New York 
Jerry Goebe: Moe Rosner 
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HIDE AND SKIN MARKETS 
BIDE TIME UNTIL MAY PERMITS 


May Allocations, Due Over Week-end, Expected to Fall 
Below April 


Trading temporarily suspended. 
Light average weight hides in 
short supply. Demand for heavies 
may improve. Hide production 
continued down 10-15 percent. 


Big Packer Marks Time 

Tanners will get the “green light” 
—May permits—over the coming 
week-end, which will mark the third 
“anniversary” of hide price control 
and allocations. The new permits 
become effective Friday, April 30, 
and will extend to May 12. 

Meanwhile, since the expiration of 
last permits on April 14, trading has 
been temporarily “suspended.” Sev- 
eral new factors, or trends, have en- 
tered into the tentative market posi- 
tion since last week. 

To begin with, light average weight 
hides continue in extremely short- 

pply as there has been no improve- 

nt in this time of production dur- 
ing the past four weeks. Heavy aver- 
age weight hides, even during the last 


H. 
LINCOLN 
and 
SON 
INC. 
e 


COUBDERSPORT 
PENNSYLVANIA 


few days of trading on last permits, 
were slow selling items, although 
they were finally and completely sold. 

However, late reports say one of 
the large outside independent pack- 
ers has booked his entire production 
of heavy weight hides, in addition to 
his light average weight hides, against 
May permits. This is in direct con- 
trast to earlier reports. It remains 
to be seen whether this improved de- 
mand for heavy weight hides will be 
on a general scale among “Big Four” 
packers when May permits are in the 
hands of tanners. 

Slaughter among “Big Four” pack- 
ers, and the subsequent production 
of hides, continues about 10 to 15% 
below that of a year ago, although 
present slaughter shows slight im- 
provement over last month. Despite 
this improvement, total allocation of 
hides is expected to be lower on May 
permits compared with April. 


Calf and Kip Quiet 
In the big packer calf and kipskin 
market, little can be said until trading 
resumes on May permits. Produc- 


. tion of skins continues at a seasonably 


high level, although heavyweight calf- 
skins are still in a tight supply posi- 
tion when compared with light- 
weights. Kipskin production is slow 
and it is the trade’s opinion that tan- 
ners will again be short-handed for 
kipskin supplies. 

In the Eastern skin market, no de- 
velopments have occurred since last 
permits. Established ceiling levels 
are expected to be obtained again on 
this month’s allocations. According 
to prices established by the hide 
order, prices are as follows: New 
York City trimmed skins, standard 
packer selections, weighing under 4 
pounds, are quoted $3.75; 4/5’s 
$4.75; 5/7’s $6.00; 7/9’s $7.15; 
9/12’s $9.60; 12/17’s $10.85 and 
17/25’s $13.50. Under good collector 
selections, those weighing under 4 
Ibs. are quoted $3.65; 4/5’s $4.65; 
5/7’s $5.85; 7/9’s $6.70; 9/12’s 
$9.10; 12/17’s $10.00 and 17/25’s 
$13.15. 

Small Packers Quiet 

This market also dormant until 
May permits become effective. There 
is one big feature that has come to 
light within the past few days. It is 
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understood that some very heavy 
average weight small packer hides; 
averaging 70 lbs. or over, have been 
“booked” or “put on the cuff” at prices 
under ceiling levels against May per- 
mits. This story comes from reliable 
sources, and if true, are the first sales 
that have actually been made at prices 
below ceiling. 

Lightweight hides in this market 
continue in very short supply. In 
fact, it is reported that most of the 
production of such hides has already 
been “promised” or “booked” against 
May permits at prices in line with the 
ceiling. 

Small packer hide production due 
to sharp curtailment in slaughtering 
operations, is said anywhere from 30 
to 40% off from a year ago. This 
fact may have a great deal to do with 
how slow or fast heavy average hides 
will sell, when May allocations are 
announced. 


Country Hides Mixed 

More and more country hides ap- 
pearing on the market due to in- 
creased slaughter by “over-the-night” 
slaughtering plants and other “ille- 
gal” unlicensed sources. Such pro- 
duction of hides will be mostly un- 
wanted by tanners, especially at ceil- 
ing prices. 

If there should be a noticeable 
drop in the volume of hides allotted 
on May permits, then such hides may 
find their way in mixed lots of small 
packer, country, renderer, locker 
plant and butcher hides. Otherwise, 
tanners are going to be very cau- 
tious concerning the type of hides 
involved in transactions in the coun- 
try hide market. 


Dry Sheepskins 

Very little buying interest in Ful- 
ton County, especially by women’s 
glove manufacturers, due to lack of 
interest on consumers’ part. A little 
demand is evident by men’s trade but 
such buyers will only operate at a 
price. 

No particular change in hair sheep 
markets. There was a report that 
some Brazil cabrettas sold at $17.00 
per dozen, delivered Fulton County, 
for regulars but demand mostly for 
specials, of which relatively few are 
available and only offered in com- 
bination with regulars. 

Although some brokers here report 
their shippers refuse bids of $15.50 
per dozen, fob. for regulars, others 
say best bids they could obtain from 
tanners were $15 in combination with 
$18 for specials. Another quarter 
stated that in order to obtain $17, 
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basis manufacturers. buyer wanted 
30% specials to be included at the 
same price. Some shippers were 
asking $17 for regulars and $19 for 
specials, fob. basis importers. 
Other varieties of hair sheep diffi- 
cult to quote as relatively few offers 
received by agents here. Cape glov- 
ers strong as Europe buying heavily 
on basis 230 shillings for primes. 
For a while, sellers here thought 
there was a possibility of moving 
some wool skins when some of the 
primary markets eased off following 
declines in wool. However, markets 
again firmed up and it is difficult to 
get pullers here to meet asked prices. 
At last Australian wool sheepskin 
auctions, prices advanced from 8 to 
20 pence at Melbourne and from 2 
pence to 1] shilling 2 pence at Sydney, 
depending upon lots involved. 
Nothing new in shearlings or slats. 
American buyers claim they cannot 
operate, especially based on their 
ceiling levels for leather and finished 
products. Some spot lots of Papra 
slats, 900-lbs., sold at $9.75 per dozen. 


Reptiles Slow 

Large buyers still out of the mar- 
ket. Selling quarters state they have 
been lacking offerings as shippers are 
reluctant to make offers when they 
know there is little chance of doing 
business. However, more offers made 
their appearance this past week and 
while prices were lower, buyers still 
did not seem to show any interest. 

Some advices that the market in 
India is a little steadier. Madras 
bark tanned whips, 4 inches up, aver- 
aging 414 inches, 70/30 selection, 
offered at 78c, skins averaging 454 
inches offered at 83c though some 
ask a little more, while a combined 
offer of both these sizes was noted at 
80c and in each instance, did not 
interest buyers. Some interest in 
skins averaging 5 inches but follow- 
ing late sales, few now being offered. 

Cobras, 4 inches up, averaging 434 
inches, 70/30, offered at 60c. There 
continues to be a good demand for 
back cut lizards, especially Bengals, 
with few being offered as yet. Some 
Agra back cuts, about 10,000, sold 
at 24c for 8 inches up, averaging 
9 inches and 35c for 9 inches up, 
averaging 10 inches. Calcutta oval 
grains, 40/40/20, 90/10, offered at 
35-36c and no takers. 

Sellers asking 20c for wet saltel 
ramgodies, 10 inches up, averaging 
15/16 inches, with buyers ideas 16c. 
Some business developed in wet salted 
Calcutta alligators, 10 inches up, 
averaging 15/16 inches, at 93c an 
inch though most shippers have 
higher views. 
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Since 1887, ATLAS has served the tan- @) | L S 


ning industry with oils of proven quality 
and uniformity. 

Neatsfoot Oils 
Each ATLAS product is made to definite Sulphonated Cod Oils 
specifications and is handled from its Sore Neatsfoot 
crude form to insure the ATLAS Stand Split Oils 
ard of Quality. Moellons 

‘and many 

Specialty Products 








REFINERY, Inc. Come to ATLAS with your 
production problems. 
142 LOCKWOOD ST., NEWARK, N. J. 
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Leather Finishes 


Quality leather finish is one of the ame ingredients that 
contributes to the art of making fine leather. 

Many years of experience together with uniformly high stan- 
dards of production have helped to give HYDRODITE its respected 
position in the leather industry. 

The producers of HYDRODITE invite you to make use of their 
research laboratory and technical staff. 


NAR TORE Rite Dic SiS abigail Se norco 


BRANCHES: Drexel Bldg., Philadelphia; 
Union, N. J.; Salem, Mass. 


A 3. & J. O. PILAR 
Leather Finish Specialists 


CHAPEL ST. & LISTER AVE., NEWARK, N. 
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Why Buy Imperfect Embossing Plates 7 


STANDARD GUARANTEES THE MOST PERFECT PLATES MADE, 
VARYING NOT MORE THAN | THOUSANDTH OF AN INCH 
ON BOTH SIDES, STANDARD PLATES HAVE NO EQUAL. 


STANDARD EMBOSSING PLATE MFG. Co. 


Since 1888 Manufacturers of 


ELECTROTYPE EMBOSSING PLATES 
SOLID STEEL ENGRAVED PLATES 
SMOOTH PLATES 
ALL SUPPLIES FOR BUILDING BEDS 


129-131 PULASKI STREET NEWARK 5, N. J. 


Foreign Representative 
WOLFF INTERNATIONAL, INC., 2577 North Teutonin Ave., Milwaukee 6, Wis. 
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Brazil market firm and while most 
sellers report a lack of offerings of 
late of Back Cut Tejus, one tanner 
stated that he turned down an offer 
at 90c fob. Last confirmed sales of 
20/60/20 assortment at 95c fob. 
Giboias sold at 90c fob. No par: 
ticular change in the Siam market as 
not many offers received and at the 
same time, interest is negligible. 


Deerskins Fair 
A little more business evident as 
one large tanner stepped into the mar- 
ket and purchased fair sized quan- 


tity of Brazil “jacks” at $1.04 to 
$1.08 delivered basis. Following this 
business, however, buyer again with- 
drew while dealers are talking lower. 
Not many offers received and some 
shippers still have higher views. New 
Zealand market firm with few offers 
noted. 
Pigskins Easier 

A definitely easier undertone as 
buyers in Fulton County are showing 
very little interest. Chaco carpinchos 
sold at $3.65 fob. and wet salted Para 
capivaras at $2.08 fob., basis im- 
porters. Except for Nanaos_pec- 








PRATT INSTITUTE 


Write for Literature and Application Form 


Mail ‘CITY & STATE 


SPECIALIZED TRAINING 
in the 


SCIENCE eer PRACTICE 
fo) 
LEATHER MANUFACTURE 


Approved by Tanners’ Council of America, Inc. 
Sponsored by the Tanning & Allied Industries. 
3-Term Program for High School Graduates 
Commencing July 2nd 
2-Term Program for College Men with a Degree 
in Science or Engineering 
Commencing September 15th 


SCHOOL OF LEATHER & TANNING TECHNOLOGY 


BROOKLYN 5, N. Y. 











RIVER PLATE 


quid IMPORT and EXPORT CORPORATION 
\ 405 LEXINGTON AVE., CHRYSLER BLDG., NEW YORK 
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Cush-n-Fit SPONGE RUBBER 


Sheets—For insoles and fillers 
Molded Pads—Metatarsal, arch and heel 
Special Molded pads to your specification 


Write for samples and catalogue of complete line 


Davielsoe nusver co. 


BOSTON 29, MASS. 








LEATHER and SHOES 





caries, which sellers claim to be sold 
up on and therefore are unable to 
make offers, other varieties are freely 
offered and sales made at lower levels. 


Para greys sold at $2.65-$2.80 fob., 
basis importers, blacks 10c less and 
skins of similar descriptions sold 
later at 10c less than inside and buy- 
ers now are returning still lower bids, 
What interest there is comes from 
men’s trade as women’s glove manu- 
facturers are out of the market due 
to lack of consumer demand. 


COMPO HEADS HEARD 
(Concluded from Page 28) 


the suit, he replied in the affirmative. 

John F. Smith, patent attorney for 
Compo, said he knew of no attempt 
by United to interfere with the mar- 
keting of Compo machines “except 
that United has been active in com- 
petition by supplying similar kinds 
of machinery and by changing the 
leasing terms of its competitive ma- 
chines.” 


Under cross-examination by Atty. 
C. Worth Rowley, he admitted that 
shortly after Compo brought out its 
lining roughing machine, United 
brought out an immediate attachment 
to its Amazeen skiver, then filed a 
patent application “in interference” 
with Compo’s patent application. 


When Atty. Rowley continued his 
cross-examination on the possibility 
of false representations made in pat- 
ent applications, he was admonished 
by Judge Wyzanski to confine himself 
to the economic rather than moral 
aspects of the case. Judge Wyzanksi 
declared the case “would not turn 
upon moral wickedness of the defend- 
ant or its officers or employes.” 


British Men's Shoe Imports 
Up 166% 

Inports of all types of men’s shoes 
from England during 1950 totaled 
406,917 pairs valued at $2,155,406 
or an average price per pair of $5.17, 
the New England Shoe and Leather 
Association reports. 

This represented an increase of 
166 percent over the 152,932 pairs 
valued at $1,003,553 imported dur- 
ing 1949, according to the Associa- 
tion’s study base on Department of 
Commerce figures. 


Imports of men’s shoes from all 
countries totaled 492,152 pairs dur- 
ing 1950. 
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Your shoes deserve the very best binding—Rotary Binding— 
a binding that helps hold the top-lines of the shoe exactly as the 
‘designer wants them. Rotary Coated Binding comes in all 

colors, in all grades, including 


etaiy BINDINGS Nylon and Elasticized, meets all 


climatic conditions and will not 
gum the machine. 


Rotary machines, second item in the Rotary complete Binding 
service, include the superior Rotary French Cord machine and 
5 the Rotary Electric-point Heating 
CLL, WY WG is) Unit. Recognized as standard in 
the trade, these machines are care- 
fully designed to make French cording easier for the operator 

and thereby produce better and faster work. 


A staff of experienced binding experts make Rotary Service 

complete. You will find capable and willing Rotary men in all 

leading shoe manufacturing cen- 

CLT, SERVICE ters. They not only service Rotary 
machines, but often help solve 

difficult binding problems of Rotary customers. There are no 


costly production delays when you use the Rotary way. 
Agents for Shawsheen Shoe Tapes 


INDING SERVICE 





TE BD 
Aoi MACHINE COMPANY, INC. 


LYNN, MASS. 
1408 LOCUST ST., ST. LOUIS, MISSOURI 
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STYLESCOPE—It's a fashion-fast Fall, with a galaxy of new patterns, lasts and treatments. 
Here's the low-down Sst ; . 49 


BRITISH BREVITTS by Hatry Berk, New York. Everyone's talking about them; here are five 
temptingly tailored types 





CLOSED CASUALS, by Harry Berk, New York. Way up front for autumn is the dressy closed 


casual 


CALL OF THE CAMPUS,-by~Sam Yellin, New York. Five smart, versatile models for the 


whole range of teens 


BROGUE MOCS, by Raymond Roberts, St. Louis. A big call for these next Fall—along these 


interesting male lines 


CARVED IN KID, by Frances Famolare, Boston. A talented hand sculptures a group of awe- 
inspiring models in kid os 


UP-SWEEP VAMPS, by Frances Famolare, Boston. The coiffeured front—a fresh note for Fall. . 


LUXURY LOUNGERS, by John Tomes, St. Louis. Dressy, easy-on-the-feet types for the 


comfort-loving male 


TOWN PROMENADERS, by John Tomes, St. Louis. When a man’s dressed up, here's the correct 


picture from the ankles down 


FRESH FRONTS, by Nick Gardner, Boston. Everyone talking high-riding fronts. These examples 


will inspire you 


COMBINATION TEXTURES, by Bea Evan, New York. Two-textured shoes like these will be 


in everybody's Fall lines 


CASUAL PUMPS, by Virginia McCune, St. Louis. The casual and the pump have no peers for 


Fall. Now they're combined is . 68 | 
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a bottleneck... 


resulting from inferior threads. They 

break without warning...stall your machines 

. cause already expensive labor costs to mount... 
and balk your entire production effort. When you 
buy weak threads for a few pennies less... you're not 


saving money—but losing it... instead— 


start siding 
with Belding Corticelli threads 


... smooth as flying and strong as a workhorse, they make 

your sewing operations zzzz-ing and “go:’ No undue “time-outs” 
because there are no undue breaks in this quality thread. The only 
“breaks” you get are in ECONOMY of time, labor and production expense. 
Whatever your thread need...insist on BELDING CORTICELLI— 


threads that subtract from your cost as they add extra value to your product. 


SEWIT STRENGTHEN IT STYLE IT With 


THREAD 
1407 BROADWAY, NEW YORK 18 
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de Laveliness 


ve. 


Beautiful shoes created in Kid” = 
are leather-perfect. Supple softness, 3 
feather-lightness and foot-cradling 
comfort make them entrancing 


to the eye, a caress to the foot. 


Truly, there is a ladylike loveliness 


imparted by the lasting charm of 


Dungan, Hood 
Hine Kid Leathers 


Sales Agencies: 


Yorn 7 





MAX ROSENBERG, INC. 
177 WILLIAMS ST. 
ST. touts 
ALLEN LEATHER CO. 
SUEDE KID—- BLACK 1433 LOCUST ST. 
MLWAUKEE 3 








DUNGAN, HOOD @2co., INC. 
Cstallished 1870 


240 W. SUSQUEHANNA AVE., PHILA. 22, PA. 83 SOUTH STREET, BOSTON 11, MASS. 
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Men's fall picture now crystallizing. Runaway leader 
appears to be plain toe gore slipons. They come under dif- 
Perent names--pilot oxfords (popular with airplane pilots), 
military stepins (resemblance to military dress oxfords), etc. 
Gores so far mostly front finger, with some side finger. Some 
with monk front, with strap wider because of gore, with boot 
heel foxing or seamed back. 

Focus is on these types in the leading men's style 
houses. But volume producers rapidly following in line with 
similar types in lower grades. 

Men's gore types--slipons, stepins, etc.--growing so 
tremendously in popularity that increasing number of manufac- 
turers, retailers and stylemen are predicting it may "replace” 
the conventional type shoes for men--much as low oxfords re- 
placed high shoes, buttons shifted to lace shoes. And now 
lace oxfords to gore stepins? Many are convinced it's a 
permanent trend, gaining ground season after season, and is 
here to stay. Another couple of seasons will give more posi- 
tive indications of this. We could be in midst of a revolu- 
tionary style shift in the men's field. 

Plainer fittings and lighter looking shoes definite in 
better grades. These with 14-iron sole. In the volume field 
fittings are somewhat heavier, still the heavier bold look. 
But already volume houses are moving toward plainer, lighter 
types, as fast as the younger men will accept then. 

Lots of U tips on Fall shoes for men. Mostly on 
bluchers, and most of these tips stitched rather than perfo- 
rated or pinked; mostly plain fitted. Toes in general will be 
lighter looking, modified from the blunt bold types. 

Lighter grains--albion grains--most popular. Wine shades 
will be very big, and look for more black than usual--though 
no vast change. Suedes appear to be slowing a bit. Retailers 
have stocked up on staples, with slight reluctance to add more 
such as suedes. But suedes still in for a good season. 

Indecision on prices and government regulations have re- 
tarded style decisions in men's lines. Uncertainty about new 
lasts, patterns, construction and materials--all influencing 
costs. For instance, many firms have been hesitant about mak- 
ing the big investment in new lasts at this time, are planning 
to use new patterns over "old" lasts. But this may backfire. 
Reports are that retailers are already asking for "something 
new all around” to motivate Fall men's sales. Likewise with 


new patterns. 
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Dual-texture shoes--center of the Fall spotlight. 
Fabric-leather combinations, or suede and smooth leathers. 
Identical colors but contrasting textures; or same color but 
different hues and textures. 


Another runaway season for pumps. Emphasis on shell out- 
lines, silhouettes, low sides, longer, slimmer lines. Mostly 
closed toes and backs. Many variations in patterns, “ma- 
terials, etc., but essentially the pump outline. Still light 
and airy. 











opera pump. This was launched, unsuccessfully despite all the 
fanfare, 3-4 years ago. Reason for failure: women weren't 
ready for closed-up shoes. Today they are, as all signs show 
positively. So again the launching, this time almost certain 
to register strongly. Toe is made 1/16 inch longer to allow 
for comfort in pointed-toe last. On a high Louis heel. Shoe 
has poised, lean look. Now in highgrade, will move into 
volume soon. 


Fabrics due for a bigger-than-usual Fall. Velvet ex- 
pected to have a j/fast, short season--a good season. Some 
allover, but lots of combination with leathers or other 
fabrics. Again the two-texture theme. Moire is taking every- 
one by surprise. Some allover on delicate pumps, but mostly 
trim and combinations. 





Mesh and lace patterns due for a big cool-cold season. 
Allover for early Fall, but most in combination--vamp and 
quarter of mesh,;rest of leather. Nylon in the better grades, 
nylon-rayon in lower, rayon in cheap. Fabric houses intro- 





ducing fresh patterns in mesh and lace, for beautiful effects 
on footwear--delicate, feminine, peek-a-booish, foot- 
flattering. 


Fabric outlook sizes up like this: In $5-and-under re- 
tail, simulated suede, nylon-rayon or rayon mesh, moire, 
plaids, the usual novelty prints--and some gabardine. In 
$5-up, nylon mesh, nylon lace, velvet, and fine faille--the 
latter a surprise dark horse like moire. Relatively few all- 
over fabric shoes, but lots of combinations and trims. Partly 
economy reasons, but mostly because women still want fabrics. 
Simulated leathers also look strong in the lower grades--a 
definite move against leather and other costs in an effort to 
hold price lines on shoes. 


Cuban-type heels due for coming-out party. In past 
seasons we've seen all types and heights of heels--but the 
14/8 to 16/8 range has been "neglected." Now come closed-up 
shoes and single soles--ideal for the comeback of Cuban-type 
heels. Light, more graceful looking than the conventional 
Cuban, but essentially a Cuban. Moreover, shoe producers have 
an added incentive: Cuban heels require less sole leather on 
the shoe--an appreciable saving. 











British Brevitts are another "big" for autumn. Retaining 
the essential "rugged" walking shoe look, but a bit more 
tailored, more femininized, lighter, dressier. Quite a number 
with built-up heels. Brevitts to be promoted both in high- 
grade and volume. 








(Continued on Page 62) 
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We at Lincela Leather Company have shipped and 


booked millions of feet of military leathers and are still open for additional business. 


In urgent cases prompt deliveries have been and carn be made. 

We make government ‘approved leathers for all types of military footwear 
including: Gombat Boots, Garrison Oxfords, Marine Shoes, Air Force Shoes, White 
Elk Arctic Boots, Navy Shoes, and footwear for WACS and WAVES. 


LINCOLN LEATHER COMPANY 


SALESROOMS: 104 SOUTH STREET, BOSTON 11, MASSACHUSETTS 
Tanneries at Reading, Penn. 
Representatives in principal shoe centers. 
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1. Squared-off moccasin with 
turned-over cuff and buckle 
strap, squared back-kicker. 


2. Offsided throatline sabot 
with loop forming interesting 


bow effect. 


3. Unusual butterfly bow 
effect achieved with concealed 
gore. 


5. Perforated strip collar, 
finished off with center buckle 
and stand-up squared-off short 
tongue makes unusual stepin 
casual. 


Cosed 
Casal 


HARRY BERK 


Tx casual has come a long way since its 
launching as a playtime shoe, loosely made 
and lots of opened-up effects. It has now 
become a full-fledged dress shoe, especially 
when given a closed-up look that tends to 
“formalize” its appearance. These four origi- 
nals retain their “casual” look as flatties, yet 
acquire a more formal tone through the closed 
look smartly enhanced by dressy treatments 
up front. 
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BEN-BERK FASHION 
CREATORS 


NEW YORK. 


Ta bold, rugged-looking British Brevitt has 6. Pinked circle with loop 7. Picket fence motif, side 
been growing steadily in popularity with both forming strap opening on shield buckle with finger gore on 


moccasin; built-in heel. inside. 


young and old. But the ingenuity of American 
shoe designers has done wonders with this 8. Peaked throat, low-cut 

i i i i i ; sides with strap going through 9. Bellows tongue with center 
type he shan, ponenty: to = . ™ lighter turned-over loops at side and buckle at vamp throat and 
dressier appearance, yet retaining its essential back. sweeping high-back quarter line. 
theme as a dressy walking shoe. These five 
originals bring home the idea of this “Amer- 10. Reversed cuff set between 

offsided cuff creates a new look. 


ican conversion.” Shoe has leather binding on top- 
line and cable stitching on 
mudguard. 
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C ompininc casualness with fashionableness has always been a 


demand in styling for the college girl. Here is a quintet of styles 


that meets this requirement with excellent taste. Types like these 
are certain to get the call of the campus next Fall. Note the propriety 
of their heel heights, the comfortable roominess of their forepart— 
} yet incorporating exquisite styling adaptable to the sport frock, tai- 


lored suit or party dress. 
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. Softly walled squar- 


ish toed last with ex- 
tension sole; deli- 
cately peaked vamp 
with smart button 
treatment. 


. Soft squarish front 


last on spectator 
style with lace in 
contrasting color. 


. Lattice-like front on 


contrasting color and 
material, with Cocker 
spaniel-like ears 
overlapping vamp. 


. Smartly opened vamp 


and toe on a highly 
interesting front, in- 
step to toe tip. 


. Squared vamp with 


stitched edge run- 
ning back to quar- 
ter; extension sole; 
and novel saddle 
effect. 
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“EASIER ON OPERATOR” 


“KEEPS SHOES 


N “8 1 cost? 
eh 
wer? 


ng pnines 
that’s what 


users say about 


SLIDE-O-MATIC 


the revolutionary last 


Slide-O-Matic is shortened without effort on a 
simple treadle operated machine. 


that really shortens! /fj B. 


- i? 
Se 


What shoe manufacturer hasn’t wanted a last 
that would remove quickly, easily . . . eliminate 
strained and broken back seams and bindings 
... make last insertion in pre-fitted uppers 
rapid and easier on the operator . . . simplify 
and speed up relasting? Now such a last is 
available in Slide-O-Matic and here’s what 
present users have to say: 


“Since using the Slide-O-Matic, we find 
absolutely no distortion of top lines and no 
breakage or damage to back seams.” 


“The last makes it possible for an individ- 
ual of not too great strength to operate the 
machine.” 


“The last speeds up last pulling to a con- 
siderable degree.” 


“We find that it is much easier to hold a 
tight top line with Slide-O-Matic than with 
the old conventional hinge. In fact, it seems 
to keep the shoes in better shape all the 


y » 
"ee 


No notch in the cone, no opening in the bottom of Slide-O-Matic 
gives unbroken supporting surface for proper settling of material 
to the wood . .. aids shape retention. 


way through. Without it, relasting would 
be practically a hopeless job for us.” 


Every Slide-O-Matic user reports benefits 
which have improved his production, speeded 
his lasting operations or controlled his costs. 
For example, manufacturers of slip-lasted 
shoes can shorten the last, turn platform cov- 
ers and reclose the last faster than by any 
other technique. 


What Slide-O-Matic is doing for many types 
of shoe making, it can do for you. Write for 
literature or ask your United Last representa- 
tive to call. 


UNITED LAST COMPANY | 


BOSTON, MASSACHUSETTS 
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Graduate of Wash- 
ington University, St. 
Louis, and the Detroit 
School of Art, Rays 
mond Roberts went o 
to learn shoe designing 
and styling unde 
Johnie Walsh with thé 
Dunbar Pattern Coy 
St. Louis, in 19805 
Since then he has lived 
in shoe business, mov 
ing to several advanc 
ing posts. He is no 
with Superior Sh 
Pattern Co., St. Loui 
styling for special ac 
counts. He is one of 
the developers of th 
Walt Disney line o 
children’s slipper 
made by Trimfoot Co 


1. Unusual double 
monk strap with em- 
bossed stitching in bur- 
gundy calf. 


: 2. Smart two-eyelet Ms 
etic sak cous on HESE five models are slanted to the boys’ and 
brown calf; embossed young men’s field with its demand for something 


stitching. P : ’ : 
unusual and appealing. The brogue moccasin with 


high-riding =. eeu embossed treatments will be a top-heavy favorite 
bossed lacing on vamp here for Fall and Winter. Getting away from the 


and saddle. 
standard blucher, the new styles will feature buckles, 


- oi mot oon gore and rawhide lacing for adjustment. 
ing; embossed stitching 

on quarter, saddle and 

strap. 


5. Three-eyelet side 
tie; in reddish calf. 
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. Three strippings hold vamp, 
help from topline. Cutout at 
shank is apparent between 
strippings and vamp. 


Kw will blossom brilliantly this Fall, with emphasis . {id sande te: Hop techs ania 
on suede. And particularly on the feminine cocktail by gracefully curved strippings. 
shoes where delicate silhouettes will hold the spotlight. 
The pliability of kid is ideal for the soft, tasteful 
drapings, the graceful pleats, the narrow strippings— a third mudguard; pearl button 


. Suede kid softly draped and 
caught by a piece that looks like 


trim. 


all the feminine delicacy of touch. The perfect adapta- 
bility of kid to these themes is here illustrated by five Social kale 0 aia 


exquisite new designs. worked out with simple strip- 
ping treatment. 


. Cat's-eye draped piece with 
single cordene trim catches 
three pieces of softly draped 
suede kid. 
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BRS iaalt oh 0 


ll IGH-RIDING or up-sweep vamps will be prominent 
next Fall. Not the “heavy” but rather the light-looking 
vamp. Nor is the totally covered look in front to be 
part of this picture. The dictate is for grace and soft- 
light appearance, achieved through shell bases with 
inserts and sabot straps, themselves often providing a 
high-vamp look. This new theme will bring into play 
a fresh creativeness in shoe design—such as the models 
illustrated here. 
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A. Small opening in outside shank, 
with sabot strap insert, small tip 
on vamp, leather-bound topline. 


B. Low vamp base with strap treat- 
ment overlay. 


C. Shell outline with tiny tucks in 
vamp insert. 


D. Shell base with two softly draped 
pieces rising high to inside 
shank on a diagonal line; pear! 
button trim. 


E. High-riding sabot strap, pearl 
button on gore, leather-bound 
base. 





Tuere is a subtle off-the-beaten track about 


these shoes. They retain the essential conventional 
look, yet their patterns contain a note of fresh 
individuality so necessary as a lure to the male eye 


in buying that “extra” pair. 


F. Street-type blucher 
monk strap, sweeping vamp 
line edged with leather 
Piping. 


G. Dressy blucher oxford, 
in allover black or brown. 


H. Dressy bal oxford, 
good where use of two colors 
or textures is desired. 


I. Blucher oxford, adapt- 
able to combinations of 
smooth and suede leathers. 


J. Bal oxford, good for 
two-tone calf and suede, or 
leather and fabric. 
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John R. Tomes 


L OUNGE footwear need no longer be all comfort 
and no fashion. Lounge footwear is now designed 
for versatility, for comfort-dress wear at home, at 
the club, even for street wear. It creates a “new 
shoe” in the male wardrobe—a shoe with person- 
ality and versatility. These five models typify what 
continues to be a steady and positive trend in men’s 
footwear year-round. 


A. Casual with sabot 
strap held together by 
metal harness ring; 
adaptable to both 
smooth and suede 
leathers. 


B. Casual monk strap C. Casual seamed 
moccasin with suede front tie, using heavy 
tongue and vamp insert. rope-type lace; in ¢om- 

bination smooth and 
brush surface leathers. 


D. Lounger type with E. Twin strap oxford 
seamed front and lapel with seamed front vamp, 
waist effect elasticized for either casual or 
for instep adjustment; dress wear. 
in combination calf and 
suede. 
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STYLESCOPE— (Continued from Page 50) 


Up-syeep fronts are another fresh note. Trend has now 
crystallized. Fronts, though high-riding, will not have the 
heavy look, will be dainty, light, be part of the shoe line 
rather than a stuck-on piece. Patterns will tend to give 
"height" to silhouettes--in front or at the outer side. The 
outline of the shoe will be low, but something added to give 
plenty of "extra shoe." 


Shell outlines continue to dominate. Most are a bit 
modified, less extreme than some of the earlier experimental 
touches. Accompanied by envelope vamps, mesh inlays or under- 
lays, etc.--and, to the surprise of many, transparent vinylite 
underlays are getting some interesting sampling. 

Throats will show little change. Usual run: V's, 
squares, offsided, eggshell, round, peaked, etc. An increas- 
ing leaning toward square throats, centered or asymmetrical, 
especially in better grade shoes. Likewise with eggshell 
lines. 


A new last receiving a lot of sampling is a sharp-walled 
French plateau. On 18/8 to 22/8 heels, in pumps, with the toe 
gracefully receding, much as in the conventional French toe 
on men's lasts. /Shoe manufacturers like it for its versatile 
adaptability to a variety of patterns, and the style pace- 
setters are moving in on it. 


Shoes closing up, of course. Toes positive, backs fast 
becoming positive. Estimates are that 70-75 percent of Fall 
shoes will be closed. Slingbacks and open toes still popular, 
but not the runaway of seasons past. But where front and back 
closed, lots of opened-up effects elsewhere to create a bal- 
anced closed-open look, light-looking. 


Braids will have a terrific season. Tremendous amount of 
sampling has been going on. Mostly narrow, delicate braid, 























Use L&S WANT ADS 


oo INSIDE 


machinery, 


equipment, 





supplies, 
plants, etc. 


They get results— 
only $2.50 per inch 


ati satenn GE LICH 


Chicago 6, Ill. 
GEILICH LEATHER CO., TAUNTON, MASS. 
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A mellow, smooth, non-stretch leather with calf-like texture and window- 
glass finish. Produced especially for the limited few who make the finest 


casual and semi-casual shoes. 


[A GEILICH LEATHER COMPANY Boston and Taunton 


aN 


Ll o 
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1/16 to 1/8 inch, tubular or flat, and some running to 1/4. 
Used mostly up front on vamp treatments, but with more-than- 
usual around the quarter. Soutache effects, Ideal for pumps 
which, of course, have a sweeping lead. 

Strippings are virtually staple. Very few in allover, 
but lots of fresh treatments, new versions. Sabot straps will 
ride a little lower, between the instep and throat, requiring 
less adjustment, giving more comfort. Anklets are also an- 
other staple--very big in sandals. Most anklets are single, 
narrow strap. 

Ornamentation is being held to a minimum--mostly an 
effort to hold costs down. Jet nailheads on platform edges 
and vamps seem to have the ornamental lead: same color as the 
shoe, but brilliant and luminescent and slightly off hue. 

Miscellaneous rundown: Gabardine being sampled by some 
highgrade shoe houses, and several shoes made on gabardine 
(combined with patent, reptile or smooth leathers) getting 
some good response .. . Elasticized toplines and collars are 
reported for a good Fall showing .. . Underlay perforations-- 
as a change from mesh and lace--seem very much in the picture 
- « « More slip-lasted shoes this Fall. They're better fit- 
ting now, dressier--and, of course, "good business” to make 
them in an uncertain economic outlook . . . Knotted sandals, 
light and airy, with tiny pleats and draped effects--a strong 
note .. . Cutouts will be seen on virtually everything, with 
new versions constantly coming up. . . Asymmetrical lines-- 
the main theme of many of the new Fall shoes... . High-styled 
ties with wide ribbon through cutout. Count on it if skirts 
shorten. 












































GLEASON LEATHER CO. 


40 BEAVER STREET, SALEM, MASS. 


Tanners of 
Chrome and Combination 


LININGS 
COLORED CAPES 
For shoes and slippers 
ALUMS 
FOR BABY SHOES 


white pink blue yellow 
e 


Representatives 
John T. Bergin J. R. Garside Irwin C. Wehmeyer 
Boston Cincinnati, Ohio Milwaukee 


J. R. Weyand Leather Co. Stephens Leather Co. Roberto Rodriguez S. 
St. Louis Los Angeles, Cal. Havana, Cuba 
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Soar to Greater Sales— 


with Leather Soles! 





Leather Soled means Getter Seldl” 


Leather's widespread acceptance and healthful 


qualities assure Consumer Satisfaction and Greater Sales 


For sole leather of consistent quality... 


use U. S. Leather! 





@ UNITED STATES LEATHER 
| COMPANY 
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. Allover black suede with 
patent leather bow and 
insert; large perforations 
on peaked vamp. 


. Fresh offside treatment 
on the “eggline.” Piping 
around edge of vamp top- 
line and teardrop opening. 


>. Draped saddle effect of a 
low-cut pump, peaked 
vamp. 


. Piped collar effect on 
“eggline” with the split 
toe. 


2. Pump with ruching treat- 
ment on vamp. 


Tue “heart” of fashion in footwear is almost always 
concentrated in the forepart, primarily on the vamp. 
Nick Gardner, eyeing this fashion focal point, has 
created several fresh fronts, more in treatments or ap- 
plications on the vamp than in lines. Out of this comes 
a number of interesting innovations designed to mag- 
netize a woman's eye. All these shoes are on 14/8 to 
17/8 heel heights—all with closed backs and all with 
scooped or dipping sidelines. 
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. Closed toe and back pump with 
high front composed of three 
different materials—kid, fabric 
and suede, 


Wirn a sharp eye to practicability and economy, Bea 


. Smart oxford of fabric or suede Evan has created these models for adaptability to several 
trimmed with calf, / 


textures of materials—for instance, the use of fabrics to 


- Novel closed toe, open back, compensate for higher leather »prices. Most important, 
with vamp and strap scalloped. . ’ 
New high front is underlay of however, is the clever use of these materials in creating 
suede or fabric on kid shoe. . 7“ 
fresh designs based on contrast of texture and color. The 
. Unusual sandal, with tip and result is a group of highly unusual and attractive styles that 
foxing of calf or kid, with suede : F 3 , ; : 
as body of shoe. make for economical shoes as well as refreshingly new Fall 
fashions. 
. Low-heel fabric shoe trimmed 
with calf or suede tip, fox and 
collar, Front treatment eco- 
nomical, allows for seaming. 
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- Built-up one-eyelet tie pump 
with turned-back cuffs and 
opened vamp, wedge heel. 


The casual has moved distinctly out of the play- 

shoe class, has been given a smart, dainty, dressed-up - Single — ae rg 

look by the use of clever lines and ingenious retouch- dene wentenah an sete: ie 

ing. Here we see five illustrations of this conversion. 

These flats have play-time comfort and casualness, yet - Closed toe, closed back pump 
‘ é : ; with D’Orsay outline continu- 

may walk directly into an evening party with perfect ing into deep V-cut vamp, 

fashion adaptability. Created on a: low wedge heel : simulating shell look. 

last, main emphasis shifts forward to several exquisite 





. Contrasting piping accentu- 
vamp treatments. ates the outline and smart bow 
of this dainty silhouette. 


- Almost no vamp at all—a low 
shell pump, contrasting vamp 
strap and wedge of calf on a 
suede shoe. 
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kid Leather 



































KIDD is the fashion leather! 

So lovable, tuckable, pleatable. So pliant, 
glove-fitting and comfortable, too. 

* “\, Fashion perfectionists place it on a high 
pedestal...and leading manufacturers 

















recognize the excellence of 
King Kid, the pre-eminent name tn 


fine quality Kid Leather. N4 
L 


|\\ KING KID z£ 
| a 
whe 














William (WR, King Ai! | Black Glazed + Black Satin + Black Suede 


PHILADELPHIA, PA. °* ESTABLISHED 1832 ; : Colored Kid and Garment Leather 
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GENUINE 
Genuine Buck 


is made only from 


Imported Deerskins 


GARLIN genuine buck is 
“THRU-WHITE”. It is finely 
napped and superbly tanned. It meets the exacting requirements of shoe 
manufacturers who will NOT compromise with quality. Value Minded 


buyers prefer genuine buck. 


& CoO.. INC. 
44. South St., Boston, Mass. 


Sales Agents: William J. Dauer, St. Louis, es 
A. E. Piekenbrock, Milwauk 3, Wi 

Walter N. Schafstall, Cincinnati, Ohio; Russ White 
Co., Los Angles, California. 
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NEWS QUICKS 
(Continued from Page 34) 


@ Sales of Armstrong Cork Co., 
Lancaster, during the first quarter 
1951 rose 30 percent above the com- 
parable 1950 period, president C. J. 
Backstrand told stockholders at the 


annual meeting recently. 


Ohio 


® Elmer B. Mathewson has been 
named assistant to the president of the 
Textileather Corp., Toledo, accord- 
ing to Jules D. Lippmann, president. 


© A. J. Geise was re-elected president 
of Vulcan Corp., Cincinnati manu- 
facturer of wood heels and lasts, at 
the recent meeting of stockholders. 
V. E. Frincke and E. V. Nelson are 
vice presidents. The company’s annual 
report showed net income of $298,108 
equal to 97 cents per common share 
as compared with $311,828 or $1.03 
a share in the previous year. 


Massachusetts 


© Besse, Osborn & Odell, Inc., Bos- 
ton sheepskin tanner, reports a 59 per- 
cent dollar sales increase for the first 
three months of 1950, according to 
Frank Read, treasurer and general 
manager. Read added that the first 
three weeks of April show a 50 percent 
increase over the entire month of Apri! 
1950. At a recent meeting of the 
board of directors, Henry F. Bufa- 
lino and Miss Joan Besse were elected 
to the board. Read and Miss Besse 
were also elected to the board of Besse 
Bros., Inc., Clinton, Me., affiliate of 
the Boston firm. 


® Shain & Co., Inc., Boston, has ap- 
pointed R. L. Stiles and Co., Phila- 
delphia, as agent for Pennsylvania, 
Maryland, Virginia and Southern New 
Jersey. The Stiles company will cover 
the shoe and allied trades in this terri- 
tory and promote Shain’s newest prod- 
ucts, nylon mesh and nylon lace, as 
well as its full line of other shoe fabrics 
and shoe gores. 


© Prager Leather Corp. and Supe- 
rior Hat Leather Co., both of 95 
Rantoul St., Beverly, have established 
their principal offices at 73 Lowell St., 
Peabody. Officers of the Prager firm 
are Ida Prager, president, and Joseph 
Prager, treasurer. Superior Hat ofh- 
ucts, nylon mesh and nylon lace, as well 
and Joseph Prager, treasurer. 


® Kals, Inc., has been organized to 
manufacture leather and leather prod- 
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ucts and parts, cut leather, shoe trum- 
mings and stamp linings. Fannie Kasa- 
noff is president and Hyman Kasanoff 
is treasurer. 


® Northeastern Cut Sole Co., Inc., 
has been organized to tan, dye and 
process hides, skins, leathers and syn- 
thetic compositions for the manufac- 
ture of boots and shoes at 275 Con- 
gress St., Boston. Franklin N. Flasch- 
ner of Newton is president-treasurer. 


® Bancroft Shoe Mfg. Co. has been 
organized to manufacture footwear at 
253 A St., South Boston. Principals 
are Morris and Elliott Goldstein. 


® American Hide and Leather 
Co., Boston, has declared a quarterly 
dividend of 75 cents per share for the 
period ending June 30, 1951, on out- 
standing shares of six percent cumula- 
tive preferred stock of the company, 
payable June 12 to holders of stock at 
May 31. The company reports an op- 
erating profit of $736,578 for the nine 
months ended March 31, 1951. This 


compares with a profit of $496,542 in 
the comparable nine months of 1950. 
© Wright-Batchelder Corp., Bos- 
ton, reports high colors in reds, blues, 
greens and yellows in welting will be 
featured for men’s shoes at the Popu- 
lar Price Shoe Show in New York May 
6-10. The welting will also be seen 
on the style show pediscope. 

® John Irving Shoe Corp., Boston 
shoe chain, reports net income of 
$312,160 equal after preferred divi- 
dends to $1.12 on common stock for 
the fiscal year ended Jan. 31, 1950. 
This compares with a 1950 net of 
$187,617 equal to 63 cents per com- 
mon share. Net sales totaled $18,332,- 


890, an increase of 1.5 percent over 
the previous year. 

® H. Willis Nye, senior vice presi- 
dent of Geo. E. Keith Co., Brockton, 
has completed 50 years of service with 
the firm. He was presented with a 
gold medal and citation by president 
Harold C. Keith at a recent dinner. 

© Some 38 employes of the Chas. A. 
Eaton Shoe Co., Brockton, lasting 
room returned to work this week after 
a walkout of several days. 

® Porter Shoe Co., Inc., Milford, 
expects to add additional production 
capacity of 1,000 pairs of shoes daily 
when it occupies new factory space 
located near its present quarters, ac- 








Heads Shoe Foremen 











Stanley Halperin of American 
Finish & Chemical Co., Chelsea, 
Mass., who has been elected president 
of the New England Shoe Foremen’s 
and Superintendents’ Association for 
the year 1951. Halperin has been 
extremely active in the organization 
for the past few years. He succeeds 
A. Wm. LaTorre who was elected to 
a three-year term on the board of 
directors. 
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rejects. 


Harold J. Polsble 
850 St. Mark Ave. 
Brooklyn, N. Y.—Tel.: PR 2-5194 


Andrew Schwartz 
Lancaster County 
Clay, Penn. 





eA TTENTION ~C ANUFACTURERS 


Remember the old days when the shoe cutters 
used to cut by hand with a bound pattern. The 
production was very poor. The main reason 
was that cutters using that type of pattern 
weren’t sure of the quality of leather under 


the pattern. Therefore, there were plenty of 


Then the open clicker came on the market. The 
cutters can see all the skin — also the ease of 


handling plus the increased production. 


Would you like to go back to those days? If not, 
always demand the ALL-OPEN DIE and keep 


up your quality and production. 


~~ 
JOSEPH E. KNOX CO., INC. 


MASS. 
TEL: LY 2-3422 
8-9534 


Greater New York Representatives 


LYNN, 


Brooklyn, N. Y.—Tel.: SLO 60685 


South Eastern Representatives 


Lawrence A. Engel 
456 Brooklyn Ave. 


Ernest L. Stephens, 3rd 
2603 Prospect Bivd. 
Reading, Pa.—Tel.: RE 5-0885 
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cording to Harry Wolfson, sales man- 
ager. The company plans to move its 
cutting and stitching departments to 
the new location about June 1, thereby 
leaving space for additional machines 
in its main building. 


® Civic officials of Lynn have called 
a meeting with Lynn shoe factory 
building owners, the Chamber of Com- 
merce and United Shoe Workers of 
America, CIO, seeking co have plant 
hazards and faulty elevators corrected. 
Various firms have threatened to leave 
Lynn unless property improvements 
are made. 


© American Cyanamid Co. has 

leased a 60,000 sq. ft. building at 1055 

Commonwealth Ave., Boston, to house 

its operations in the city. The new 

facilities will replace four separate of- 

| fices and warehouses formerly used by 

CELALINE the firm in Boston. 


® Dolan Tanning Co., Peabody, was 
severely damaged by a general alarm 
fire which threatened several buildings 
in the heart of the city before being 
brought under control. Damages were 
estimated at $75,000, including $35,- 
000 worth of finished leather. 





CHROMALINE 


New York 


® Referee has confirmed Chapter XI 
plan of Caprice Creations, Inc., 325 
West 37th St., New York City, to pay 
general creditors 25 percent with 10 
percent in cash and the balance in 
notes, it is reported. 


Pinine *\er° ; ® Carnation Lady Footwear Corp., 
p footwear manufacturer at 69 Wooster 
St., New York City, has discontinued 
operations, according to Joseph La- 
teiner, president. The plant is being 
offered for sale. 


® Borden Co.’s Chemical Division 
has prepared a chart listing properties 
and characteristics of 18 Protovac 
caseins and caseinates for manufactur- 
ers of leather finishes and other indus- 
tries requiring water resistant binders, 
coatings or emulsifiers. The products 
are made by a flexible process allowing 
the use of a wide variety of modifying 
agents. 








There wre 


50 YEARS of tanning experience behind | | Daniel Hays Co., Gloversville glove 


manufacturers, has been elected presi- 


CREESE,& COOK | dent of the Gloversville Chamber of 


® Robert Mills, vice president of 


Commerce. 


FINE LEATHERS 
Sole Selling Agents ® United States Leather Co. is ad- 
vising stockholders of a program to 


HEBB LEATHER COMPANY | dispose of its sole leather tanning op- 


: 26 erations, according to A. Burch Velsor, 
112 BEACH STREET BOSTON 11, MASS. president. Stockholders will be asked 
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to approve sale of the company’s 10 
tanneries, The firm is currently oper- 
ating two of its six active plants. 


© Municipal Footwear Corp., 
Brooklyn, former manufacturer of 
children’s stitchdowns, is reported in 
process of reorganization. Production 
was previously at the rate of 10,000 
pairs per day. 


® Creditors’ committee of Del Rey 
Footwear Corp., Brooklyn manufac- 
turer of women’s casuals and slippers, 
will recommend the company’s offer of 
25 percent cash, it is reported. Assets 
were listed at $43,720 and liabilities 
at $57,555, 


New Hampshire 


® O. A. Miller Treeing Machine 
Co., Plymouth, has appointed Francis 
X. Treager to represent the company’s 
Shoe Tree and Cordo-Hyde Lace Divi- 
sions west of Cleveland with headquar- 
ters in Chicago, according to R. H. 
Daniels, manager. Treager is a veteran 
of 25 years of service with the Miller 
Co., a branch of United Shoe Machin- 
ery Corp. He takes over the territory 
of the late John W. Nolan. Bernard 
R. Myles has succeeded him in the 
New England territory. 


® Hugh I. Warren has been named 
sales manager of the newly-created 
men’s and boys’ division of Sundial 
Shoe Co., Manchester division of In- 
ternational Shoe Co. Warren has been 
associated with Sundial in a sales capac- 
ity for the past three years. Joseph I. 
McCarthy is sales manager of the 
women’s and children’s division and 
general line salesman. 


®@ International Shoe Co. factories 
in New Hampshire are reported oper- 
ating on a fuli production schedule, 
according to Edgar E. Rand, president. 
Rand says the company hopes to in- 
crease production particularly on mili- 
tary orders. International operates 
four New Hampshire plants in Man- 
chester, Nashua, Newport and Clare- 
mont as well as tanneries in Manches- 
ter and Merrimack. Rand gave his re- 
port at the three-day annual spring 
sales convention of the firm’s retail 
division, Sundial Shoe Go., in Man- 
chester. 


© Employes of Shortell Shoe Co., 
Inc., Manchester, recently voted in 
favor of representation by United Shoe 
Workers of America, CIO, at a consent 
election held at the plant. The vote 
was 114 in favor of the union and 10 
against. 
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Las S 


SPLITS 
ASSURE YOU OF QUALITY 


- BLACKIERWK TANRERS 


2171 S. FIRST ST. MILWAUKEE 7, WIS. 


W. A. Holcomb D.C. Kennedy Co. A. J. & J. R. Cook Co. Horace H. Beaven Co. 
Cincinnati St. Louis San Francisco Nashville 
Ohio Mo. Los Angeles Tenn. 


| Yf if jalteHer Sole 
4 a HELLER-VA Value 


HELLER LEATHER CORP. 
535 Albany Street Boston 18, Mass. 
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We don’t make 


a lot of noise 


but we do make 


a lot of leather 





KORN LEATHER CO. 


Tanners of fine side and split leathers 





TANNERY and GENERAL OFFICES PEABODY, MASS. 


REPRESENTATIVES 





S. FARKASH, INC. 
New York, N. Y. 


GEO. E. MORRIS & CO. 
St. Louis, Mo. 


J. H. MURROW 


Pennsylvania 


AL SCHWAB 
Ohio Territory 


WM. L. HALL, INC. 
Rochester, N. Y. 


VICTOR W. HEARTEL 
Chicago and Milwaukee 


WM. T. DAVIDSON 
Los Angeles, Cal. 
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POPULAR PRICE SHOE SHOW 


(Continued from Page 13) 


cent above the same period over last 
year’s same two months—did give 
retailers encouragement on replace- 
ment orders. They were anticipating 
an active Easter period, and also saw 
no reason why the good business 
should not continue good through 
March and April. 


Then the unexpected “slump” hap- 
pened. Retailers were not caught 
with over-loaded inventories. It was 
simply that their quite normal inven- 
tories showed slower movement and 
hence backed up on them. The “nor- 
mal” inventories thus began to show 
some top-heaviness into April. 


A spell of bad weather during 
March and April contributed to 
slowed shoe sales. Other contribut- 
ing factors: a consumer buying spree 
during the early months, leaving con- 
sumer funds low during March and 
April; increased shoe purchases in 
January and February, requiring 
fewer purchases in March and April; 
a temporary slowdown in general 
business and industrial activity, with 
consequent layoffs or reduced work- 
ing hours, leaving less consumer 
funds available for spending; heavy 


purchases of both hard and soft goods 
in late 1950 and early 1951, as a con- 
sumer hedge against anticipated 
shortages due to materials controls 
and government priority purchases. 

In short, a combination of factors 
resulted in what was incorrectly be- 
ing called a condition of “over- 
stocking.” Stocks were actually 
quite normal. But anticipated busi- 
ness wasn’t. 


Slow Fall Buying 


The consequence has been a slow- 
ness of retailers’ orders or buying 
for Fall. As is well known, many re- 
tailers, if not most, must convert cur- 
rent stocks into cash, via sales, be- 
fore making new purchases. If cur- 
rent stocks are slow to move, the ob- 
vious consequence is a corresponding 
slowness in new purchases. Shoe 
manufacturers and wholesalers have 
experienced this consequence, as have 
suppliers. 

However, retailers are now faced 
with a very realistic problem. De- 
cisions on Fall purchases must be 
made shortly. Spring inventories, no 
matter what their condition, are not 
altogether suitable for Fall sales. In 
short, new shoes must be bought for 
the new season. While some retail- 


ers may have a problem in providing 
funds for quick payment of Fall shoes 
purchased now or soon, they will 
nevertheless have to make such pur- 
chases and arrange for payment on 
different terms, or on borrowing. 
They face the problem of having 
shoes on hand for Fall business. 

But the signs are not at all pessi- 
mistic. Retailers do expect sales to 
open up substantially as good weather 
now moves in. They know that tra- 
ditionally consumers will buy ap- 
proximately three pairs per capita per 
year, and if sales are slow in one 
period they must, by historic evi- 
dence, be rapid in the immediate 
period following. Lull is followed 
by storm, and vice versa. It is the 
pattern of shoe business. The 
“storm” period is now approaching. 

The Popular Price Shoe Show will 
likely bring to surface another sig- 
nificant factor: buying shifts in re- 
tailers’ price ranges. There has al- 
ready been some movement by re- 
tailers in shaping their price lines so 
that they can retain original prices 
rather than moving into another 
range due to increases. These shifts 
will be far more significant in the 
volume field—especially the lower 
and middle ranges of this under-$12 
field—where price is such a vital sales 





tory. 


These branch offices— 


Whitman, Mass. 
Johnson City, N. Y. 
Columbus, Ohio 
Cincinnati, Ohio 
Chicago, [Illinois 


Fieady to Serve 
You Now! 


Delivered equipment is no better than the service back 
of it! You can depend upon B.M.W. intelligent, near- 
at-hand, trained agents with years of know-how in the 


shoe industry. 


—with follow-up service are situated in the important shoe centers accessible to your fac- 


B.M.W. machines, parts and products will meet your needs. 


Milwaukee, Wisconsin 
Kitchener, Ontario 
St. Louis, Missouri 
Toms River, N. J. 
Los Angeles, Cal. 





OSTON MACH INEWORKS (0. 


LYNN 


MAS 8. 


U. S.A. 





e 
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‘What’s YOUR Backing 
Problem? 





For 84 years “Backed by Windram” has meant “Backed 
Right’. Let the experience of the Windram Labora- 
tories help you with new styles, new fabrics, special 
materials, unusual weights or any backing problems. 
Windram comes through with the right answer! 


WINDRAM 


COMBINING—ELASTICIZING 


ually 


BACKING CLOTH and PLASTICS 


WINDRAM MANUFACTURING COMPANY 
Established 1867 


3 Dorchester Street So. Boston, Mass. 





























ONCE =—THEN ALWAYS 


Transmission, Bridle, Strap 
Hydraulic Leathers 
Oak, Chrome, Combination Tan 


HANS REES’ & SONS 


39 Frankfort St. Tannery at 
New York 38, N. Y. Asheville, N. C. 


SUPEREES-the superlative leather ! 
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factor. Though the trend toward 
lower price shifts is already positive 
enough, the mass extent of such move- 
ment has yet to crystallize to some- 
thing “statistical.” 

Obviously, such price shifts will in- 
volve a corresponding lowering of 
quality in order to comply with pre- 


| specified price levels. Some stores 


feel great anxiety about such price 
changes requiring lower quality, 
while others feel that consumers will 
“understand.” Also, a particularly 
difficult problem is posed for retail- 


| ers of branded lines, which can less 


afford lowering of quality standards 
upon which reputations have been 


| established. 


Price Rulings Bother 


Still another factor which engrosses 
retailers is the government price rul- 
ings affecting them at present. While 
they are in favor, generally, of the 
markup system invoked, all are com- 
plaining about the government’s fail- 
ure to make allowances for increases 
in operation costs, which affect the 
price of shoes as well as the direct 


| cost of the shoes themselves. It is 


expected that the government will 
soon make some adjustments on this 
point. 


Fashion To Meet Price 


While the customary array of new 
fashions will be in evidence at the 
Show, this year, as one astute chain 
store buyer declares, “Fashion will be 
more than ever trimmed to meet a 
price.” Designers, pattern makers 
and stylemen have been applying 
much ingenuity to accomplish this— 
to realize savings in construction, 
labor and materials. This, it must 
be emphasized, is with stress on in- 
genuity rather than gross cost-cutting 
at the expense of quality. 

While this will not be a full-fledged 
buying Show, buying interest will 
likely be at a higher pitch than in 
months. Buying deadlines are rapidly 
approaching. The more alert retail- 
ers recognize the possibility of diffi- 
culties in deliveries with any serious 
shift in international conditions re- 
sulting in intensified preparations at 
home and more stringent regulations 
on materials and supplies. 

Most significant, the Popular Price 
Show will fall at a time when shoe 
business will be put to the test of 
making concrete decisions in the face 
of some uncertainty ahead. 
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FABRICS 
(Concluded from Page 17) NEW 


opinion among stylemen and fabric ASA 
houses. 


Perhaps one difference applies to PARIS REPORT! 


synthetic materials or simulated 


ee ee oe Oe | Fall Colors in CALCUTTA LIZARDS 


para in the low-price shoe field. 
eather prices do affect sales and | 
use of synthetic upper materials. | COBRA SNAKESKINS 
With low-price shoe producers and | 
retailers of low-priced lines trying | French Walnut Shiny Black Grey Lustre 
to maintain their established price | 
lines, there has been some shift to 
synthetic materials, many of which 
are difficult or impossible for the 
average consumer to distinguish 
from the genuine. 
However, in this field, too, ac- | REPTILE LEATHERS 
cording to producers of synthetic 10 JACOB STREET 
materials, the emphasis is increas- NEW YORK 7,N.Y. 
ingly on selling these materials on s 
their own merits rather than as sub- WORTH 4-1680 
stitutes or cashing in on_ higher 
leather prices. Virtually every type 
of leather has been simulated now 
by a synthetic, and with some sur- 
prisingly good results. As one pro- 
ducer remarked, “It is rapidly be- 
coming a recognized industry of its 
own—with its product already ac- 
cepted by the consumer and shoe 
industry alike.” 











@ FAST MULLING 
@ GREATER RIGIDITY AFTER MULLING 
Supply Wholesome @ RAPID FUSING OF LINING AND UPPER 


The supply outlook for fabrics is Ask your supplier for 


wholesome. There are no shortages SNYDER BUCKRAMS 


now or to be expected—except, of 
course, for a sharp turn for the worse Once Used — No Other Will Satisfy 
in international events, or an unan- By 

ticipated heavy consumer demand. | 
There is plenty of nylon available, 
though its price is at high level. Vel- 
vet is a bit tight, but sufficient to 
take care of anticipated shoe needs 


for Fall. Practically all other fabrics 
are plentiful. T A B E R 


Prices of most fabrics are under | TA Ni fi E RY 


ceilings, and are expected to remain 


so. In the “tight” fabrics, demand Pp U M Pp s 


will govern prices. But if demand ; : 
remains about equal to what is ex- | +++ have been meeting the special 
pected, present prices will show no requirements of the Tannery since 
appreciable shifts. 1859. Write for Bulletin TP-629 
The Fall fabric picture has begun TABER PUMP CO. 
to crystallize solidly, with definite 300 Elm St. (Est. 1859) Buffalo 3, N. Y. 
trends in materials and textures now 363 
jelling. But the situation does remain 
“volatile,” due largely to the possi- 
bility of sudden shifts in demand or 


supply conditions as effected or mo- Use LES WANT ADS 


tivated by international conditions t 
over the coming months. But fabrics for sale of machinery, equipment, supplies, plants, etc. 


will be positive for Fall, and will | 2.50 r iach 
contribute to a highly interesting They get results—only $ pe 
shoe style picture in the women’s Send copy to Leather and Shoes, 300 W. Adams St., Chicago 6, lil. 
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AT YOUR SERVICE 


This modern plant is your landmark for Sulfated Oils... Esters... Alum 
Stable Products ... Degreasing Agents . . . Synthetic Detergents . .. 
and a host of other fine related products. For this—the home of 
E. F. Drew & Co., Inc.—is always at your service with extensive research 
and production facilities designed to help you with your requirements 
...to help you with your problems! Write for further information. 
SULFATED OILS 

Cod Oils Split Oils 

Sperm Oils Vegetable Oils 


Neatsfoot Oils Castor Oils 
Suede Oils 


RAW OILS 
Refined Vegetable Oils Tanked Cod Oil 
Luxolene and other Synthetic Esters 
STUFFING OILS AND COMPOUNDS 


SPECIALTIES 
Alum Stable Oils Synthetic Detergents 
Degreasing Agents Synthetic Esters 
Water-Soluble, Non-lonic Fatliquors + Ww 








LEATHER OILS DIVISION 
E. F. DREW @ Co., INC. 


omen DREW 
CHICAGO PHILADELPHIA f 


PRODUCTS 





GOVERNMENT CONTROLS 
(Concluded from Page 18) 
creased some 11.5 percent over out- 
put in the comparable 1949-1950 
period. Yet approximately 4,500,000 
pairs were delivered to the military 
between July 1950-Feb. 1951, bring- 
ing the percentage gain down to only 

4.4 percent. 

Women’s shoe production in the 
period rose 5.8 percent above the pre- 
Korean period, misses’ were up 6.6 
percent, children’s up 10 percent, in 
fants’ up 6.2 percent. Youths’ and 
boys’ output remained the same, 
babies’ shoes declined 1.2 percent and 
house slippers fell off fully 7.8 per- 
cent. 

The Tanners’ Council recently esti- 
mated first quarter 1951 shoe produc- 
tion at 135,000,000 pairs, some 
6,000,000 pairs more than produced 
in the first quarter 1950. A good 
deal of this increase must be attrib- 
uted to the military. The final result 
could hardly be called overproduc- 
tion unless consumer demand had 
suddenly and sharply declined from 
customary levels. 


Other Factors 

Another factor to disprove claims 
of heavy inventories is the high vol- 
ume of sales reported for the first 
quarter of the year. Practically 
every type of retail shoe sales showed 
substantial increases over early 1950. 
This held true of sales of independ- 
ent retailers, up 23 percent for Jan. 
and Feb. combined; shoe chains, up 
about 11 percent for the same period; 
department store shoe departments, 
up 29 percent in women’s shoes for 
the two months, 34 percent in men’s 
and 10 percent for children’s; and 
mail order sales. 

Under these circumstances, _re- 
ported widespread claims of the na- 
tion’s retailers that their inventories 
need intensive lightening appeared a 
bit far-fetched. Production was not 
that far ahead, sales in the first three 
months far too good, to have reached 
a chronic condition. 

The good possibility remains, of 
course, that scare buying caused con- 
sumers to overbuy in the last part of 
1950 and first quarter 1951. Some 
consumer shoe closets must be light- 
ened before their owners buy more 
shoes. However, the greater part of 


last half 1950, first half 1951 shoe 
purchases consisted of staple types. 
With Spring and Summer styles now 
displayed prominently in retailer 
showcases, consumers will again 
flock to shoe stores. This holds true 
particularly in the case of women’s 
shoes. 

As the National Shoe Manufactur- 
ers Association explained the inven- 
tory situation, comparison of pre- 
and post-Korea production figures 
dispels completely “any idea that 
there has been a burdensome accu- 
mulation of footwear either in the 
hands of retailers or in wardrobe 
stocks.” 

The Association also retracted a 
previous prediction that 1951 shoe 
production might well exceed that of 
1950 by 100 million pairs. It points 
out now that current shoe output is 
not following the 1941 pre-war pat- 
tern when production soared to 498 
million from 404 million pairs in 
1940. 

“Retailers apparently were not suf- 
ficiently fearful of a coming short- 
age to be willing to stock up appre- 
ciably,” said NSMA in explaining the 
situation to date. “Possibly they 
should be more concerned about fu- 
ture shortage than they are. Never- 
theless, since the imposition of price 
controls, they have even less incentive 
to build inventories than they had 
before.” 

With the question of price now ap- 
parently stabilized for some time to 
come, hesitation in building retailer 
inventories should be much less in 
evidence. 

Aside from the question of opening 
sales incentive, the new shoe order 
provides timely, almost vitally-needed 
relief to shoe manufacturers in the 
matter of prices. 

Edgar E. Rand, president of In- 
ternational Shoe Co., whose policies 
and actions are closely followed by 
the industry at large, declared just 
before CPR 22 was issued that In- 
ternational would be forced to raise 
its prices again, in keeping with ceil- 
ing regulations, unless a new pricing 
regulation were issued to bring 
leather prices in line with hide ceil- 
ings or the leather market itself fell. 

Rand told the company’s semi- 
annual sales conference held for its 
largest retail branches that Inter- 


national’s prices “are not likely” to 
be reduced because cost figures set 
up for new lines are based on 
“anticipation of a much lower price 
on leather.” 

International's fall lines, he said, 
would be almosi in line with the com- 
pany’s price list of last Dec. 9. Those 
lines with increas2s would still be 
below Jan. 17 lists. However, all 
prices would be revised shortly unless 
leather prices were “adjusted.” 

One thing was evident even before 
the shoe order made its appearance. 
Whatever adjustments were made. 
whatever the relict for shoe manu- 
facturers, the limit had already been 
set. This was determined by 
Economic Stabilization Administra- 
tor Eric Johnston’s new basic price 
control policy. Under Johnston’s 
policy, no industry could increase 
prices if its dollar profits amounted 
to 85 percent of the average of its 
three best years during 1946-1949. 
Perhaps the most effective control. 
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R FELTS 


For long life and best all-round results 
specify KENWOOD WRINGER FELTS 


QiNcee for your: Stehling Continuous Feed Leather Wringing Machine 


Stehling Combination Putting Out and Leather Wringer + Quirin Wringer 
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CONSUMER SHOE BUYING 
(Continued from Page 23) 


“enthusiastic.” With prospect of an 
early, cold, wet Easter, the buying 
could not be expected to be as enthu- 
siastic as if Easter had come a month 
later. Next, keep in mind that the 
purchase of soft goods in January and 
February at a very high level, meant 
that some purchases ordinarily made 
later, around Easter, would not occur. 
If a man bought a wool suit in Janu- 
ary because of the talked-about wool 
shortage, that was his Easter suit 
purchase—the suit he would have 
bought a couple of months later had 
there been no talk about a wool short- 
age. It was a good part of the an- 
swer for the high January-February 
sales, and the low March sales. And 
it applied to most soft goods. 
Another important factor. No well 
is bottomless. The extraordinarily 
high spending and sales of January- 
February (months when sales are 
usually low as an aftermath of high 
Christmas season spending) left con- 
sumer pockets pretty near empty. 
Recall that the earlier spending was 
by virtue of all available funds on 
hand, plus borrowings. Thus, well- 


stocked consumers were either broke 
or refused to go further into the red 
with more borrowing. 

And one other factor—a “psycho- 
logical” one. The war situation in 
Korea at the turn of the year bored 
into the consciousness of the public. 
And the talk and action of mobiliza- 
tion, of scarcities, of government 
controls, etc, were more active and 
intense. These motivated anxiety in 
the public mind, and in turn it mo- 
tivated buying. Do not forget, the 
recollections of shortages, rationing 
and controls of the last war were still 
fresh in the public mind. Nobody 
wanted to get caught short this time. 
The purchase they'd intended to make 
later they made now—because it was 
now or probably be out of luck for a 
long time. 

Strange Situation 

A strange thing happened to busi- 
ness merchants. First, they got 
caught with their inventories down, 
then got caught with them up. It 
happened like this. 

Virtually no one expected the buy- 
ing rush of January-February. Least 
of all the shoe business. These two 
months ordinarily are a lull period. 
But suddenly sales were up 20-30 per- 


cent over the same periods of last 
year, week after week. Shoe men 
were happy but bewildered, unable 
to “explain” the phenomenon. Hav- 
ing expected a low sales period, their 
inventories were in keeping with an- 
ticipated sales. But in many cases 
these inventories proved inadequate 
for the sudden burst of sales. Retail- 
ers made a rush on manufacturers’ 
and wholesalers’ in-stock depart- 
ments, and manufacturers in turn 
stepped up production. 


As week after week of good busi- 
ness progressed, retailers became 
more confident of re-ordering. This 
re-ordering was motivated by the 
Easter period ahead. In many in- 
stances there was some over-buying, 
some over-stocking—faint signs of 
over-confidence, belief or hope that 
the little boom would hold up. 


Came March—and wham. Con- 
sumers had abruptly decided to stay 
home. They did for the first two 
weeks. Impending Easter brought 
them out. After Easter they again 
stayed home. After all, there was no 
immediate need for goods. They’d 
bought and stockpiled so much of so 
many things earlier. And _ besides, 
purses were a little on the thin side. 
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1099 QUESADA AVENUE — SAN FRANCISCO, CALIF. 
JOHN A. DAUER 


Milwaukee, Wisconsin 


177 William St. 
New York 7, N. Y. 
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Well, what happens now? What’s 
the outook, the aftermath of the 
spree? 

There is every reason for every 
shoe man to feel optimistic. 

Shoe business is a business peculiar 
unto itself, as every experienced 
shoe man knows. Per capita con- 
sumption of shoes, come hell or 
high water, will average a shade over 
three pairs a year. Feast is followed 
by famine, and vice versa. January 
and February were feast periods, and 
the famine followed. But feast inevi- 
tably again follows famine. Those 
three pairs per capita must and will 
be consumed over the course of the 
year. That’s historical fact in this 
business. 

Second, purses have had a chance 
to be ssheulad during the buying lull. 


Funds will again be ready for spend- 


ing. 

Third, soft goods purchased during 
the earlier-than-usual period will now 
need replacement. The pair of shoes 
bought in January (but which ordi- 
narily would have been bought in 
March) are ready for replacement on 
the basis of wear or a new season. 

Fourth, the economists early last 
Fall promised that there would be 
months of above normal activity 


through Fall and Winter, followed 
by a temporary lull, followed again 
by a spurt. To date it has worked 
out exactly so, and we can expect that 
the anticipated program will follow 
through—with the spurt due shortly. 
Why? Largely because the billions 
in government mobilization spending 
was only “on paper” but is now 
rapidly moving into fact—into actual 
production converting into real 
goods. Results: a spurt in employ- 
ment, overtime, higher wages or earn- 
ings, increased spending, all causing 
an intensified cycle of renewed de- 
mand and supply activity. 


Loss Is Loss 


“But,” said one shoe man, “you 
can’t bring back a lost season, lost 
sales, lost production.” 

That’s pretty thin arithmetical 
analysis. It’s short-term thinking. If 
one period is below normal while an- 
other is above normal, then the aver- 
age of the two is normal. A high 
January-February balances a low 
March-April. 

“But what about those Easter shoe 
inventories that didn’t move as ex- 
pected? They’re relatively dead, 
aren’t they?” 


One shoe man auswered that: 
“Supposing Easter had come in late 
April instead of late March? 
Wouldn’t those same shoes be sold a 
month later?” In short, there is no 
justification for complaint about the 
“loss” of Easter business. The Easter 
season is into May. When the real 
and final figures for the season are 
in and tabulated, the over-all sales 
picture may look a lot brighter than 
some have thought. 

What’s been wrong with consumer 
buying? Nothing. Measured in short 
spurts—as a lot of shoe men tend to 
measure it — something has been 
wrong. It was wrong—pleasantly so 
—in the January-February period 
when sales were “strangely” hi‘. It 
was wrong—unpleasantly so—in the 
early March-early April period when 
sales were “unexplainably” low. 

But measured over the long range, 
on an annual or semi-annual basis as 
it should be appraised, business can 
be justifiably wholesome. And the 
year should prove a very satisfactory 
one for shoe business, both in terms 
of sales and production—a year ap- 
preciably higher than 1950. This is 
not blind optimism. All the facts, 
historic and current, point to such a 
conclusion. 





1602 Locust St., St. Louis, M 


3 Granby St., Leicester. 


BABY CALF LEATHERS 


BOSTON—Bergman & Brookhouse, 112 Beach St. 
ST. LOUIS AND SOUTHWEST: O. B. Dahm, 


0. 
MILWAUKEE—H. |. Stewart, 918 North 4th St. 
ENGLAND—Davis Canadian Leathers Ltd., 


DAVIS LEATHER INC. 


TWO PARK AVENUE, NEW YORK 16, NEW YORK 


R. A. Brea—Manager 


Specializing in high grade full chrome calf leathers for the shoe, handbag and novelty trade 
in an extensive range (162 shades) of Ultra High Style Colors. 


DOMINION CALF LEATHERS 


CINCINNATI—J. R. Kueven, 626 Broadway. 


CALIFORNIA—A. J. & J. R. Cook Co. 
Los Angeles—1220 Maple Ave. 
San Francisco—237 Eighth St. 


TANNERY— DAVIS LEATHER CO. LTD., NEWMARKET, ONTARIO, CANADA 








BOSTON OFFICE—122 SOUTH ST. 


PHIL OTT LEATHER COMPANY 
60th Street, Milwaukee, 





KIRSTEIN LEATHER COMPANY 


Tanners 
; ELK, SMOOTH and SUEDE KID 
FLEXIBLE, SUEDE and LINING SPLITS 


Tanneries at Peabody, Mass. 
EDWARD HARRIGAN—NEW ENGLAND SALES REPRESENTATIVE 


SALES AGENTS: 
GOLIGER LEATHER COMPANY 
630 East 8th Street, Los Angeles, Callf 
DIMOND & STROOPE 
ST. LOUIS, MO. 


BIRON & CAHN COMPANY 
97 Gold Street, New York, New York 
(for the shoe trade) 


J. R. KUEVEN LEATHER COMPANY 
Ohio 


626 Broadway, Cincinnati, 
EARL C. COOKMAN CO. 
PHILADELPHIA, PA, 
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Mr. Edward Hafey, parking 
lot attendant, of 181 Chelsea 
St., East Boston wore these 
shoes in all kinds of weather 
for 5 months. “I’m hard on 
shoes”, says Mr. Hafey, “Had these 
resoled but never had any trouble 
with wrinkled toe linings.” Note A parking lot attendant’s job calls for plenty of 
in this untouched cut-away 
photograph how his shoe footwork! In and out of cars, on hard pavement 
with its Celastic box toe re- ; 
tains tight toe linings al- most of the day, he looks for utmost comfort in his 
though showing signs 
of hard wear. footwear. Like policemen, nurses, sales people and 


see others who make a living on their feet — he finds 


added toe comfort in shoes with Celastic box toes. 


Most people realize how uncomfortable wrinkled and 


loose toe linings can be. ‘Celastic eliminates this com- 
mon source of irritation by fusing the lining, box toe 
and doubler in one sag-free, wrinkle-free unit. This com- 
fort “bonus” costs very little — pays for itself many 


times over in Joyal customers! 
UNITED SHOE MACHINERY CORPORATION 
*"CELASTIC” is a registered trademark of the Celastic Corporation. BOSTON, MASSACHUSETTS 
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Deaths 


Arthur L. Russell 


. + « 79, retired employe of United 
Shoe Machinery Corp., Boston, died re- 
cently at his home in Hyde Park, Mass. 
A native of Oswego, he joined United 
in 1902 and was for many years active 
in the Research Division of the firm’s 
Boston office. He retired in 1942. 
Russell was Deacon of the First Con- 
gregational Church in Hyde Park, a 
member of the Boston City Club, and 
a charter member of USMC’s Quarter 
Century Club. He leaves a son, 
John C.; and two daughters, Miss Isa- 
bel G. and Miss Mary H. Russell. 





Michael O'Brien 


. tanning engineer, died recently 
at his home in Lynn, Mass., after an 
illness of three months. A native of 
Ireland, he had lived in Lynn for the 
past 50 years and was employed as en- 
gineer at the J. S. Barnet & Sons, Inc., 
tannery for the past 10 years. Sur- 
vivors include four sons, William, 
Jeremiah, Peter and John; two broth- 
ers, James and Peter; and a sister, 
Mrs. Elizabeth Crowley. 


Charles V. Higgs 


. . . 44, shoe foreman, died April 17 
of a heart attack at a hospital in 
Jonesville, Ark. He had lived in 
Jonesboro for the past six years and 
was a foreman at the Frolic Footwear, 
Inc., plant there. He leaves his wife, 
June A.; a daughter, Lola B.; and a 
son, Charles, Jr. 


John C. Shepard 


. . . 80, retired shoe superintendent, 
died April 17 at his home in Crockett 
Ridge, Norway, Me. He had been in 
ill health for the past two years. He 
had lived in Norway for the past 50 
years. During the early 1900’s, he 
was superintendent of the former 
B. F. Spinney Shoe Co. plant at Nor- 
way and later became superintendent 
of Dingley & Foss at Auburn for 18 
years. He left the shoe manufactur- 
ing trade to open his own farm and 
later established a summer camp. He 
was a 32nd degree Mason and active 
in community affairs.’ Surviving are 
three daughters, Mrs. Elmer D. Pack- 
ard, Mrs. Mellen L. Snell, and Miss 
Clara Shepard; a brother, Fred J.; 
four grandchildren and six great- 
grandchildren. 


Herbert J. Sinclair 

... 80, retired Brockton district man- 
ager of United Shoe Machinery Corp., 
Boston, died April 23 at Cape Cod 
Hospital, Boston. Born in St. John’s, 
N. B., he had worked at United Shoe 
for 41 years before retiring in 1939. 
He was a member of the USMC Quar- 
ter Century Club, Mason, Pythian and 
Kiwanian and active in community 
affairs. He leaves his wife and three 
daughters, Mrs. David E. Guilmett, 
Mrs. Arthur E. Illsley and Mrs. Ar- 
thur E. Schoenstadt. 





BULGAR SHOE SCANDAL 

A “scandalous” state of affairs 
in Bulgaria’s state-operated shoe 
industry has resulted in public 
criticism of the Bulgarian Ministry 
of Industry, according to the of- 
ficial Bulgarian news agency. 

An official report presented to 
the Bulgarian Cabinet charges 
that negligence and “criminal ac- 
tivities” on the part of shoe factory 
managers have brought heavy 
financial losses to the Soviet satel- 
lite. Previously, Bulgarian officials 
had claimed that the “Commu- 
nized” shoe industry was exceed- 
ing all production quotas. 
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DERMABATE COMPOUNDS 
LIQUID EXTRACTS 


HEMLOCK 

STAINLESS SUMAC  . 
QUEBRACHO . 

SPECIAL DIPPING EXTRACTS 


SEL cS 


AMERICAN EXTRACT CO. 


Manufacturers of the Largest Variety of Vegetable Tanning Extracts 


+ OAK - MANGROVE 
ORDINARY SUMAC 
RAPID TAN “G" 


ESTABLISHED 1887 


PORT ALLEGANY, PA. 


REPRESENTATIVES: 
McArthur Chemical Co., Ltd., 20 St. Paul St., West, Montreal; 
73 King St., West, Toronto 
Roy Wilson, Dickson Ltd., 7-8 Railway Approach, London, S.E.! 
Getz Bros. & Company, San Francisco, Calif.; New York City 
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TROY, MO. 
. ad so. CHARLESTON, O19 


ST. LOUIS 
MO. 


DEPENDABLE SOURCES 


Strategically Located 


Each of our five, strategically located heel- America’s Style leaders in every price range 
making plants is equipped with the special count on Mears wood heel blocks for de- 
machinery required to produce wood heel  pendadility of performance. 

blocks. It is our practice to work closely e 

with those who cover wood heels in provid- 

ing samples and service plus quality. A de- FRED W. MEARS 
pendable source and a dependable product HEEL COMPANY, INC. 
MEANS MEARS. ; GENERAL OFFICES, LAWRENCE, MASS. 


PLANTS AT TROY, MO. °* ST. LOUIS, MO. * $0. CHARLESTON, OHIO 
ERVING, MASS. ° CONWAY, NEW HAMPSHIRE 
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CLASSIFIED ADVERTISING 








Wanted and For Sale 





Wanted: Surplus Stocks 


SHOE MANUFACTURERS’ SURPLUS OF 
Shoes including Close outs, 
Samples and Factory 
Also LEATHER SURPLUS and REMNANTS. 
WRITE 
MATT AMROSE & SONS, 
SYRACUSE, N. Y. 





Machinery for Sale 


FOR SALE: Four 12” Turner Shaving Ma- 
chines, three Turner E Seria] Table Setting-out 
Machines. Also one Baker-Layton 5’ Season- 
ing Machine. Address D-9, c/o Leather and 
Shoes, 300 W. Adams St., Chicago 6, II. 





Tannery Available 


FOR SALE OR FOR RENT: Tannery located 
in Canada. Completely new, latest equipment 
including Speco pasting unit. Not used over 
twelve months. Capable of producing 1000 
sides per day. Would consider selling equip- 
ment for export. Apply Rushden Leathers Ltd., 
Quebec City, Canada. 





SEDGWICK K. JOHNSON 
Leather Chemist and Tanner 
Research and Government Work a Specialty 


E-4 19 Pingry Place, Elizabeth 3, N. J. 
ELizabeth 3-7336 





For Sale at Low 
And Attractive Prices 


Woo! Blanket Ends 
Wool & Cotton Blanket Ends 
Cotton Blanket Ends 


THE RUMPF PUBLISHING CO. 
200 W. Adams St. Chicago 











Suftko Tool & Die Co. 


MFR. OF patented single glove turning machine 
for work gloves, also a 4-finger turning mach: 
for dress or canvas gloves — absolutely 
guaranteed to eliminate all p hing holes in 
fingers. Mfr. glove dies, sporting goods dies, 
shoe dies, clicker dies, br gem and adjust- 
able dies. Also repair and yg dies. 
Finest accurate dies made in U.S.A. Tite to 
4053-4055 Carroll Ave., Chicago 24, Ill. Tele- 
phone Van Buren 6-9112. 








Toggle Dryer and Frames 
INTE ID in second hand factory made 
toggle dryer, also perforated toggling frames. 
Address D-18 
c/o Leather and Shoes, 
300 W. Adams S&t., 
Chicago 6, 


SHOE RACKS 


36 Pair Dowel Racks 
and 
36 Pair Pin Racks 








Ball bearing threadguard casters 


HIGH GRADE RACK CO., INC. 
120 Munroe St., Lynn, Mass. 











Canton Flannel Full Stock, also 
Various Lengths, Jobs, Shorts 
Imitation Leather Full Stock and Remnants 
All Kinds & Colors & Weights 
Also, Block Cuts 
Book Binding Cloth Full Widths — In Rolls — 
Various Colors 
Felt — Rolls — Shorts — Remnants 
Knitted Fabrics 
Raw Materials—in Carloads or Small Lots 
A Building Full of Bargains. 
We Just Keep Moving Our Stock. 
Take Advantage of Our Low Prices. 
Be One of Our Satisfied Customers. 
We Guarantee Satisfaction. 
Write for Your Needs — We Will Reply 
Promptly and in Detail with Samples, 
if necessary. 

















CENTRAL MERCANTILE Co. 
217 Miwaukee Ave., Chicago 6, Ill 





BOUGHT — SOLD 


Titaniums — Litho 
— Zinc Oxide — Cellosolves 
— Glycols — Ethanolamines 
Dyes — Chemicals — Extracts 
Greases — Residues 
Bichromates — Oils — Waxes 
By-Products — Wastes 


CHEMICAL SERVICE CORP. 
80-02 Beaver St., New York 5, N.Y. 














° 
Sales Representative 
ALL TERRITORIES OPEN. We want an 
experienced person who can sell our cutting 
pads and blocks to shoe and slipper manufac- 
turers. Knowledge of die cutting desirable. 
Commission basis. 


MARKEL PRODUCTS CO. 


892 Lorimer Street 
Brooklyn 22, N. ¥. 





Situations Wanted 





Tanner-Chemist 


EXPERIENCED in the manufacture of chrome 
and bark leathers, sides, calf, suede, uphols- 
tery, wallet leather, etc. Seeks suitable posi- 
tion possibly as assistant superintendent. 
Address D-17, c/o Leather and Shoes, 300 
W. Adams St., Chicago 6, II. 





° . 

Fitting Room Foreman 
WIDS SHOE EXPERIENCE; well versed on 
sheet and rack system; a graduate accountant; 
would make excellent assistant superintendent. 
Available soon. 

Address D-19 
c/o Leather and Shoes 
300 W. Adams St. 
Chicago 6, Ill. 





° 
Tanner-Chemist 
TANNER-CHEMIST experienced in the manu- 
facture of chrome and bark leathers seeks 
suitable position, preferably as assistant super- 

intendent. 
Address D-20 


c/o Leather and Shoes 
300 W. Adams 8t. 
Chicago 6, Ill. 





Stock Fitting Foreman 


Looking for an expert for your Cement Con- 
struction stock fitting room? Here is a man 
of wide experience and very finest references. 
Apply Box X-32, Leather and Shoes, 10 High 
St., Boston 10, Mass. 





Haue HIGH costs got you. DOWN? 


If so ... investigate DRYSEAL* 
thermoplastic vinyl welting. 


DRYSEAL* will keep your quell 
HIGH and your costs DOWN. 


19 HIGH STREET 





DRYSEAL* is 
available in the 
latest variety of 
styles and colors 
for Goodyear, 
American and 
stitchdown welt 
construction. 








Room 1217, New Yorker 


AT THE PPSSA SHOW 














DRYSEAL* WELTING 


A Product of 


WRIGHT-BATCHELDER CORP. 
*Trade Mark 


BOSTON, MASS. 
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May 6-9, 1951—Fall Shoe Show, spon- 
sored by Southwestern Shoe Travelers 
Association. Adolphus, Baker and South- 
land Hotels, Dallas, Texas. 


ro 1951 — Popular Price Shoe 
of America showing for Fall 1951. 
Sponsored by New England Shoe and 
Leather Association and National Associa- 
tion of Shoe Chain Stores. Hotels New 
Yorker and McAlpin, New York City. 


May 13-17, 1951— Shoe manufacturers’ 
annual Fall Showing at Parker House, 
Boston. 


May 19-26, 1951—National Foot Health 
Week, sponsored by National Foot Health 
Council. 


May 20-22, 1951—Third Factory Man- 
agement Conf by Na- 
tional Shoe Manufacturers Association. 
Netherlands Plaza Hotel, Cincinnati, O. 





May 27-29, 1951—Mountain States Fall 
Showing, sponsored by Mountain States 
Shoe Travelers Association. Albany Hotel. 
Denver, Col. 


t 


June 11-12, 1951—Seventh Annual Meet- 


June 11-13, 1951 — 1951 annual meeting 
of American Leather Chemists Associa- 
tion. Hotel Griswold, Groton, Conn. 


June 24-27, 1951—Mid-Atlantic Shoe 


Show, sponsored by Middle Atlantic Shoe -. 


Retailers Association, The Ambassador, 
Atlantic City, N. J. 


July 22-25, 1951 — Baltimore Shoe Show. 
sponsored by the Baltimore Shoe Club. 
Lord Baltimore Hotel, Baltimore, Md. 


Aug. 21-22, 1951 — Official Opening of 
American Leathers for Spring and Sum- 
mer 1952. Sponsored by Tanners’ Council 
of America. The Waldorf-Astoria, New 
York City. 


Oct. 29-Nov. 1, 1951 — National Shoe 


Retailers Association. Palmer House and 
other hotels, Chicago. 
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WHITE BUCK 
For High Grade and Popular Priced Shoes 


107 Foster Street, 


VERZA TANNING CO. 


Tanners of Quality Leathers 
CHROME TANNED SIDES AND CALF 


Smooth Finish—In White and 
All Popular Fall Colors 


TANNERY AND GENERAL OFFICES 


SUEDE SPLITS 
Black—Brown—Blue—White 


Peabody, Mass. 
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These are the outstanding 
fabricated reinforcing and lining materials 
for your popular and 


medium priced shoes 


TUFSTA ® 

The original, unwoven, non-fray, cotton base 
reinforcing material used to give extra strength 
wherever a pattern has a weak spot. 

World famous in the shoe industry a quarter of a century. 


TUFSTA ) DOUBLER 


The ideal fabricated material to add plumpness 

to light leathers. Gives right body for stitching 
non-absorbing—-won't shrink--prevents wrinkling 
when lasts are pulled. 


RESPROID @ +1000 
Our finest socklining and heel pad material, made 

on a base of famous Tufsta with an abrasion and crack 
resisting plastic surface far superior to 
pyroxylin-coated materials. Can't fray at edges. 

No cloth weave to show. 


RESPROID @ +1300 and +1235 

Recognized as the outstanding vamp and 
quarterlining material, with maximum moldability and 
great resistance to wear. Fabric base is 

specially treated with rub»ver to give excellent non- 
fray characteristics. High gtade plastic coating 

resists cracking, peeling and abrasion. 

DURAKALF & 

A long wearing, high quality vamp and quarter- 

lining that comes in either high lustre pigmented 
pyroxylin-coated or plain dull finish. Both have 

a quality feel and appearance your customers will 
recognize at a glance. 

Also RESKRAF ® and TUFLEX ® --high quality, 
low cost heel pad and socklining materials. 


See The Famous Respro Line At the Popular Price Shoe Show, May 6-10, Room 963, Hotel New Yorker, and 
Write for samples NOW. 




















Also PRINCESS CALF 
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AMERICAN HIDE ano LEATHER COMPANY sosron 





